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DEAR PUBLIC HE

In March 2010, the Philadelphia Department of Public
Health launched Get Healthy Philly, a groundbreaking public
health initiative bringing together government, community-
based organizations, academia, and the private sector.

Get Healthy Philly envisions a Philadelphia where all
residents can live, work, learn, shop, worship and play in
environments that promote healthy eating, active living,
and a smoke-free existence, enabling them to have long,
productive lives free from disease, disability, and premature
death. This is an especially important vision for a county
that ranks at the bottom in Pennsylvania in the Robert Wood
Johnson Foundation’s County Health Rankings and for a city
that is the poorest of the ten large cities in the U.S.

Over the last two years, Get Healthy Philly has made
significant strides in realizing this vision:

¢ Increased access to healthy foods for approximately

100,000 residents of low-income neighborhoods

» Opened 10 new farmers’ markets in
low-income communities helped increase SNAP
(food stamp) redemption at markets by 335%
through the Philly Food Bucks program

» Trained and supported over 630 corner stores to
sell healthier products, such as produce, water, and
low-fat dairy

¢ Installed 9.7 miles of conventional bicycle lanes, 6.7
miles of new buffered bike lanes, 2.0 miles of Green
bicycle lanes and 8.9 miles of “sharrows” or shared
bicycle lanes

¢ Integrated healthy living and health impact
assessments into Philadelphia 2035, the city’s new
comprehensive plan

e Established active School Wellness Councils in 171
public schools serving over 100,000 students to
incorporate physical activity into the school-day and
remove junk foods from classrooms, school stores,
and fundraisers

¢ Implemented food and fitness standards for over 200
Out-of-School Time afterschool programs and 100
afterschool recreation programs that serve 20,000
children annually

ALTH PARTNERS,

e Increased parents’ awareness about the sugar content
of beverages like soda, fruit drinks, and sweet teas
through a media education initiative that was seen
or heard over 40 million times

e Demonstrated a 5% reduction in obesity among
Philadelphia school children between 2006 and 2010

These achievements could not have been accomplished
without our wonderful partners from city, state, and federal
government; community-based organizations; academic
institutions; and the non-profit and corporate sectors.

Much of Get Healthy Philly was made possible through
Communities Putting Prevention to Work, an initiative

of the U.S. Centers for Disease Control and Prevention
(CDC), which was funded via the American Recovery and
Reinvestment Act (ARRA). Through ARRA—also known

as the Stimulus—President Obama made an historic
investment in public health, enabling 50 communities to
implement transformative programs and policies to reduce
the burden of tobacco use, obesity, and related conditions.
The Prevention and Public Health Fund of the Affordable
Care Act will support many of these efforts moving forward,
serving as a down-payment on health care reform.

Our success in Philadelphia stems from the visionary
leadership from Mayor Nutter, who has been a champion
for reducing the public health impacts of tobacco use over
his many years of public service. He believes fundamentally
in the importance of healthy, livable, and equitable
environments for all Philadelphians. With the Mayor’s
guidance and that of our tremendous Leadership Team, Get
Healthy Philly is poised for even greater achievements in
the years to come. For more information about Get Healthy
Philly, visit www.foodfitphilly.org or www.phila.gov/
gethealthyphilly.

Thank you for all you do to improve the public’s health in
Philadelphia. We look forward to continued partnerships in
pursuing a healthy, active, and smoke-free city.

Donald Schwarz, MD, MPH
Health Commissioner and Deputy Mayor, Health and Opportunity
City of Philadelphia

2012 HEALTHY EATING AND ACTIVE LIVING ANNUAL REPORT 3


www.phila.gov/gethealthyphilly
www.phila.gov/gethealthyphilly
www.foodfitphilly.org
www.phila.gov/gethealthyphilly
www.phila.gov/gethealthyphilly

EXECUTIVE SUMMARY

Get Healthy Philly is a ground breaking public health initiative focused on healthy eating,
active living, and tobacco control. Through partnerships with government agencies,
community-based organizations, the private sector, and academic institutions,

Get Healthy Philly is working to increase the availability and affordability of healthy foods,
decrease the availability and marketing of unhealthy foods and beverages, and increase
opportunities for physical activity among Philadelphians. In just two short years, Get Healthy
Philly has made great progress in creating environments that make it easier for Philadelphians
to engage in healthy behaviors. These changes have occurred in neighborhoods, schools,
workplaces, and the media. This report highlights our impacts and achievements and
describes our next steps in making Philadelphia healthier, more active, and smoke-free.

Community Food Access
and Affordability

We focused on making healthy foods more available and
affordable in communities. We opened ten new farmers’
markets in low-income neighborhoods and launched the
Philly Food Bucks program. By spending $5 at 26 participating
farmers’ markets, SNAP recipients receive $2 of free fruits
and vegetables. These efforts have helped increase SNAP
redemption at markets across the city by 335% from 2010

to 2012. We also created the largest healthy corner store
network in the nation by providing incentives, training and
marketing support to over 630 corner stores to help them sell
healthier foods.

Active Living in Communities

We fostered strong inter-agency city partnerships between
the Department of Public Health, City Planning Commission,
the Mayor’s Office of Transportation and Utilities, and the
Streets Department to help make neighborhoods more
walkable and bikeable. We implemented a 39-week education
and enforcement campaign to improve safety for walkers and
bikers, created 9.7 miles of conventional bicycle lanes and

8.9 miles bicycle sharrows; and completed a pedestrian and
bicycle plan for the city.

School/Afterschool Settings

We created healthier schools in partnership with the School
District of Philadelphia. Through the Campaign for Healthier
Schools, 171 schools serving nearly 100,000 students created
Wellness Councils to eliminate competitive junk foods in
schools and incorporate physical activity into the school-day.
Over 120 schools replaced unhealthy foods with healthy
foods for fundraisers, and over 50 schools implemented
classroom movement breaks and other strategies to get kids
moving. In the afterschool setting, we developed food and
fitness standards for over 300 sites; trained staff from 88 sites
in physical education; and made healthy meal changes at 80
afterschool and summer recreation sites.
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Worksites

Ten local employers with over 80,000 employees
implemented worksite wellness initiatives, such as healthy
vending standards, breastfeeding-friendly policies, and
physically active lunch-breaks. We engaged all six Philadelphia
birthing hospitals to support breastfeeding, four of which

are on the pathway to implementing the evidence-based Ten
Steps to Successful Breastfeeding. In public buildings, we have
made 220 beverage vending machines healthier by offering
more water and non-caloric drinks, putting them at eye level,
decreasing portion sizes of sugary drinks from 20 ounces to 12
ounces, and providing calorie labeling on the machines.

Media and Policy

We launched a hard-hitting, multi-media initiative aimed

at educating Philadelphia parents about the links between
sugary drinks, weight gain, and diabetes. The campaign has
been viewed over 40 million times over the past 15 months
and caregivers are increasingly recognizing that sodas, juice
drinks, and sports drink contain large amounts of sugar.

"Foodwise, among the

most progressive cities in

the country right now is
Philadelphia, where the
alliance of a forward-thinking
mayor [and partners] is
moving things forward.”

Mark Bittman, New York Times, April 2011
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GET HEALTHY PHILLY BY THE NUMBERS...
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new farmers’ markets opened in low-income, high-need neighborhoods

public and private partners worked together to promote healthy eating and active living
in the City of Philadelphia

schools implemented movement breaks to get kids active before the start of class
schools implemented socialized recess to insure that every child on the playground
gets moving

corner stores received mini-conversions that included new shelving and refrigeration to
store produce and other perishables

Philadelphia Parks & Recreation staff trained to implement a research-based physical
activity curriculum in afterschool programs

public schools joined the Campaign for Healthier Schools and implemented active School
Wellness Councils to improve the school food and fitness environments

vending machines in City of Philadelphia buildings offer healthier beverages

bicycle racks installed at 44 public schools
bicycle way-finding signs installed throughout the city
corner stores added at least four new healthy products to their inventory

corner stores recruited into the Healthy Corner Store Initiative

low-income children received nutritious meals through the after-school meal program in
recreation centers

low-income youth in after-school, summer, and tot recreation programs within 150
recreation centers participated in on-going evidence-based physical activity lessons

new healthy products added to 600 corner stores across the city

public school students have better access to a nutritious breakfast through the breakfast
cart program

Philly Food Bucks were redeemed at farmers’ markets by SNAP (food stamp) recipients
for free produce

City of Philadelphia employees have access to healthier beverages in vending machines

2" and 5t graders received pedestrian and bicycle safety education

employees in Philadelphia have increased opportunities for engaging in worksite
wellness activities

Philadelphians have greater access to fresh, healthy products at their local corner stores,
farmers’ markets, and supermarkets

Philadelphians have nutritional information available to them at chain restaurants
through menu labeling

media education messages seen or heard by Philadelphia caregivers increasing their
awareness about the link between sugary drinks, obesity, and diabetes
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RODUCTION & CONTEXT

In Philadelphia and across the country, overweight and obesity have become the norm and represent a public
health crisis. Nationwide, the prevalence of unhealthy weight has tripled over the past 30 years, leading some
experts to suggest that by 2050 nearly 100% of adults will be overweight or obese.! In Philadelphia, 66.3%
adults and 40.7 % children were overweight or obese in 2010.2 Among counties containing one of the largest
U.S. cities, Philadelphia County® has the highest prevalence of obesity, hypertension, and heart disease, and
the second highest prevalence of diabetes.* Local data reveal that a staggering 44% of African-American adults
in the city report a diagnosis of hypertension.> Since 2000, approximately 20,000 Philadelphians have died of
diseases caused by poor diet and physical inactivity.®’

While people’s day-to-day decisions may lead to poor nutrition and physical inactivity, our environments have
had the greatest impact on our health over the past several decades. Unhealthy foods and beverages are more
available, affordable, and advertised than ever, while healthy items are unavailable or too expensive. Blacks
and Hispanics in Philadelphia are more than twice as likely to report having difficulty finding fresh fruits and
vegetables in their neighborhoods compared to Whites.® Yet thousands of corner stores blanketing the city
are stocked full of chips, sweets, and sugary drinks.

HEALTH IMPACT PYRAMID

Smallest
Impact

EXAMPLES

Counseling Eat healthy, be physically active
& Education

Prescribed medications for high blood

Clinical Interventions pressure, high cholesterol, diabetes

Immunization, brief infervention,
cessatfion freatment,
colonoscopy

Long-lasting
Protective Interventions

. Fluoridation, Og trans fat,
Changing the Context ionization, smoke-free laws,
fo make individuals’ default decisions healthy tobacco tax

LARGEST
IMPACT

Poverty, education,

Socioeconomic Factors housing inequality

Figure 1. A Framework for Public Health Action: The Health Impact Pyramid
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Cities and towns once designed for pedestrians now more often meet the needs of motorists. Poor
infrastructure and lack of safety keep children and adults indoors, particularly in urban centers. Nearly 60%

of adults in Philadelphia commute to work by car and nearly 40% get physical activity fewer than three times
per week.® Concurrently, sedentary, screen-based behaviors have grown more common and various, including
television viewing, video game playing, and use of computers and other digital technologies. Two thirds of
children in Philadelphia have a television set in their bedroom,'® but most schools and afterschool programs
do not offer daily physical education. High rates of poverty in Philadelphia exacerbate these environmental
barriers to good health. Philadelphia is the poorest of the 10 largest cities in the United States* with 20% of
families and 33% of children living below the federal poverty level.*

Public health agencies must help create health-promoting environments so that healthy behaviors become

the default—the easier, more convenient option. This approach is reflected in the Health Impact Pyramid
(Figure 1).B Historically, the biggest achievements in public health have employed this approach; examples
include smoke-free laws and fluoridation of water. Get Healthy Philly embraces this strategy and seeks to
change policies, systems, and environments so that healthy eating and active living become the norm (Figure
2). In partnership with government agencies, community-based organizations and academic institutions,

Get Healthy Philly is working to increase the availability and affordability of healthy foods, decrease the
availability and promotion of unhealthy foods, and increase safe opportunities for physical activity among
Philadelphians. These changes are occurring in the places that Philadelphians live, work, learn, shop, and play.

Get Healthy Philly: Chronic Disease Framework

Environmental Factors

& Changing the Context

vl
‘i...!'
—
-
Live Work Learn Shop Play
Healthy Eating: Active Living:
« Increase access to healthy foods « Increase access & opportunities for physical activity
- Improve affordability of healthy foods - Improve safety and organization of physical
« Decrease availability and marketing of unhealthy foods activity opportunities
- Improve knowledge, attitudes and norms regarding + Improve knowledge, attitudes and norms regarding
healthy eating physical activity

Chronic Disease Prevention

® N B, O

F . - Heart
Obesity Diabetes Hypertension Disease

Figure 2. Chronic Disease Framework - Change Policies, Systems and Environments so that Healthy Eating and Active Living become the Norm.
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HEALTHY EATING AND ACTIVE LIVING STRATEGIES

(oZ.1(-T.[.]s"M Y Community food access

and affordability

Strategy 1: Develop a citywide network of 600 corner
stores that sell new, healthy products

Strategy 2: Establish 10 new farmers’ markets in
low-income communities

Strategy 3: Increase the purchasing power of SNAP
(food stamp) recipients through Philly Food Bucks

Strategy 4: Incentivize healthy food sales through zoning
and planning

Strategy 5: Provide affordable, healthy produce through
“healthy carts” in neighborhoods that show sufficient
demand and lack healthy food access

Strategy 6: Encourage at least 3 Philadelphia birthing
hospitals to implement strategies that support and
promote breastfeeding

o.1(-T.[.1s"8Y Active living in communities

Strategy 1: Complete a citywide roadmap for walkability
and bike-ability

Strategy 2: Promote active living through zoning
and planning

Strategy 3: Create safer, more connected street and trail
networks for walking and biking

Strategy 4: Decrease pedestrian and bike accidents
through education and enforcement

oo 1 (-T.[.1s" Y Healthy eating and active

living in schools

Strategy 1: Increase free/low-cost breakfast participation
by implementing 100 breakfast carts in public schools

Strategy 2: Make school foods tastier and healthier
through school food reforms

Strategy 3: Establish and nurture School Wellness Councils
in 200 schools to remove junk foods from school
classrooms, stores, and fundraisers and to incorporate
physical activity into the school day

oZ.1(-T.[.1,"X- 3 Healthy eating and active

living in afterschool programs

Strategy 1: Create nutrition and physical activity standards
for over 200 afterschool / Out-of-School Time programs

Strategy 2: Expand the USDA Meal (Supper) Program to 88
recreation center afterschool programs

Strategy 3: Improve the quality and quantity of physical
activity in 88 recreation center afterschool programs

(o2.1(-T.[.1,"A"Y Workplace policy change for

healthy eating and active living

Strategy 1: Implement snack and beverage vending standards
to promote healthier choices and decrease sugary drinks

Strategy 2: Increase workplace-based policies and practices
for healthy eating and active living in 10 large workplaces

Strategy 3: Promote breastfeeding through policy change
and accommodation in 10 large workplaces and at least
one hospital

(oZ.1(-T.[.]s"A.Y Media and policy environments

Strategy 1: Implement a multi-media social marketing
initiative to decrease sugary drink consumption

Strategy 2: Educate consumers about and enforce
Philadelphia’s menu labeling law

Strategy 3: Advance public health goals through the earned
media and social media platforms

(o1 (-T.[.1s" ) Partnerships within government,

non-profit organizations and
academic institutions

Strategy 1: Increase city partnerships to implement
health-focused policy and system changes

Strategy 2: Increase partnerships with non-profit
organizations and academic institutions for policy and
systems change and evaluation
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CATEGORY 1:

COMMUNITY FOOD ACCESS
AND AFFORDABILITY

In most cases, it is a lot easier to find a bag of chips and a soda
from a corner store than it is to find a fresh apple or low-fat
milk. Philadelphia adults are more likely to eat fast food two
or more times per week than eat a fruit or vegetable. ** Only
13% of children eat the USDA recommended five or more
servings of fruit or vegetables per day,’® while, on average, kids
consume 1-2 sugary drinks per day.'® Access and affordability
are critical. For example, Blacks and Hispanics in Philadelphia
are more than twice as likely to report having difficulty finding
fresh fruits and vegetables in their neighborhoods compared
to Whites.'” We implemented six strategies to improve
community food access and affordability.

Strategy 1: Develop a citywide network of 600 e A major distributor to corner stores, Jetro, partnered
corner stores that sell new, healthy products with the program to carry more healthy products and to

use in-store signage to identify healthy food options
Philadelphia now has the largest Healthy Corner Store

Network in the United States. Over 600 corner storeowners e Created toolkits and delivered in-store training to help

in Philadelphia committed to selling healthy products, corner store owners sell, procure and market new

including: fruits and vegetables, low-fat dairy, lean meats, healthy foods

and whole grains. One hundred stores introduced more

robust changes, including new shelving and refrigeration e Created marketing materials and recipe cards to

to stock and promote additional healthy items. All stores introduce store changes and he|p customers make

received training to help owners make changes that are healthy choices and prepare economical, healthy

profitable and sustainable, recipe cards and marketing meals using products from the corner store

materials to help consumers fully benefit from these

changes. This initiative is a partnership between the Food ¢ Assessed environmental changes in 200 corner stores

Trust and the Department of Public Health. participating in the Healthy Corner Store Network

Impact & Achievements ¢ Assessed food and beverage purchases from 15,000

e 630 stores enrolled in the Healthy Corner Store Network store Shoppers at approximate|y 200 corner stores
contributing to greater access to fresh, healthy products in Philadelphia

for approximately 100,000 residents

e 480 store owners (89% of participating stores) added
at least four new healthy products, such as fresh fruit,
vegetables, whole grains, low-fat milk, lean meats, or
water to their inventory

e 100 stores received mini-conversions, such as new
refrigeration and shelving that enables them to promote
and sell fresh produce and additional healthy products
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Healthy Corner Store Marketing Materials: Shelf-talker in
English above and Shelf banner in Chinese fo the right

4 Store owners at Weso Mini Market in North Philadelphia
(2964 N 23rd St) showcase their new healthy options

Strategy 2: Create 10 new farmers’ markets in > Fairhill Square Park Farmers’ Market,
low-income communities 4th Street and Lehigh Avenue,

Wednesday, 1 p.m. to 5 p.m., July-October
Farmers’ markets contribute to the health of Philadelphia

residents by improving the availability of fresh, nutritious »  Olney Transportation Center Farmers’ Market,
foods within the community. Get Healthy Philly opened 10 Broad Street and Olney Avenue,

new farmers’ markets in low-income neighborhoods. This
initiative is a partnership between the Food Trust and the

Department of Public Health. >  Hunting Park Farmers’ Market,

West Hunting Park Avenue and Old York Road,
Saturday, 10 a.m. to 2 p.m., June-Thanksgiving

Wednesday, 2 p.m. to 6 p.m., July-November

Impact & Achievements
¢ Opened 10 farmers’ markets in low-income

neighborhoods: , »  Frankford Transportation Center Farmers’ Market,
> Broad & Snyder Farmers’ Market, Bridge Street and Frankford Avenue,

Broad and Ritner Streets, Tuesday 2 p.m.to 6 p.m. July-November
Tuesday, 2 p.m. to 7 p.m., June-October
» 58th and Chester Farmers’ Market,

> 29th and Wharton Farmers’ Market, 58th Streetand Chester Avenue, Wednesday
29th and Wharton Streets in front of Peace Plaza, 2 p.m. to 6 p.m., June-November

Tuesday, 2 p.m. to 6 p.m., June-October
e Asurvey of 286 shoppers at the ten new markets
» Norris Square Park Farmers’ Market, revealed that:
Diamond and Hancock Streets, »  81% of shoppers found the prices at the farmers’
Saturday, 10 a.m. to 2 p.m., June-October markets to be the same or less expensive than

prices in other neighborhood food stores
» 22nd and Tasker Farmers’ Market,

22nd and Tasker Streets, >

58% of shoppers reported eating a greater variety
Tuesday, 2 p.m. to 6 p.m., June-Thanksgiving

of fruits & vegetables since visiting the market

> 33rd and Diamond Farmers’ Market, 33rd and »  57% of customers walk or bike to the market
Diamond Streets in front of Mander Playground,
Tuesday, 2 p.m. to 6 p.m., June-October
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“Sales just skyrocketed

in June and July 2011.
We're on target to sell
much more than last
year...and that doesn’t
count some of the
busiest months of the
farmers’ market season
~August, September,
October, and November.”

Food Trust Farmers’
Market Manager

August 2011
Strategy 3: Increase the purchasing power Impact & Achievements
of SNAP (food stamp) recipients through * Increased SNAP sales by 335% from July 2010 (when the
Philly Food Bucks program began) to December 2011
Philly Food Bucks provide $2 of free fruits and vegetables e Distributed 61,141 Philly Food Bucks from July 2010 —
for every S5 of SNAP benefits spent at participating March 2012 at farmers’ markets, recreation centers,
farmers’ markets. Food Bucks can be redeemed at WIC offices, food pantries, churches, community

26 farmers’ markets across the city. This initiative is a groups, and local events

partnership between the Food Trust and the

Department of Public Health.

Philly Food Bucks
help SNAP (food
stamp) recipients
save money on fruits
and vegetables.

e Redeemed 41% of all Philly Food Bucks distributed since
the July 2010 launch of the initiative; 75% of Food Bucks
distributed at farmers’ markets were redeemed
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TOTAL SNAP (FOOD STAMP) SALES AT

THE FOOD TRUST FARMERS' MARKETS (2005-2011)
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$5,000.00 - . .
so00 . mm | R
2005 (14) | 2006 (14) | 2007 (19) | 2008 (21) | 2009 (19) | 2010 (21) | 2011 (26)
Year (Number of Markets Operated)
Strategy 4: Incentivize healthy food sales and Impact & Achievements
production through zoning and planning ¢ Passed the New Zoning Code, Bill No. 110845, on
December 22, 2011 that established provisions
The City of Philadelphia has re-written its Comprehensive encouraging healthy eating:
Plan—Philadelphia2035—and Zoning Code for the first » Encouraging the incorporation of fresh food
time in decades. Through a partnership between the City markets into commercial and mixed-use
Planning Commission and the Department of Public Health, developments by not counting the square footage
Get Healthy Philly has incorporated health-promoting of those markets against the maximum buildable
provisions into these plans that will shape the city for years area (14-603(7))
to come.

»  Allowing urban agriculture and community gardens
to locate in a greater number of neighborhoods
(14-602(1) through (4))

The New Zoning Code - What it Means for a Healthier City

Philadelphia’s new zoning code, signed into law by Mayor Nutter in 2011, has been modernized and simplified to promote development
that supports human health and environmental sustainability. Here are 5 ways that the new zoning code is making Philly healthier:
Developers can receive additional height or building area for incorporating fresh food markets into their projects

New controls encourage less parking and greater density around transit stations, with bonuses for the inclusion of mixed-income
housing around public transit

Bicycle parking is required for developments exceeding certain sizes

A greater number of mixed-use districts that encourage pedestrian-friendly neighborhood development

A new Civic Design Review process ensures that safety and walkability are considered in development

2012 HEALTHY EATING AND ACTIVE LIVING ANNUAL REPORT 13
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“People often ask me what made
you open a produce stand? | tell
them, ‘sure, this stand has fruits
and vegetables, but I'm really
not in the food business.| am in
the life improvement business...

| am proud to be part of a
shared vision for a better, more

1/

sustainable community.

Anthony Marasa,
Healthy Cart Owner
at St. Christopher’s
Hospital for Children

May 2012

1
Strategy 5: Provide affordable, healthy Impact & Achievements
produce through piloting healthy carts in ¢ Implemented seven pilot healthy carts in communities
neighborhoods that show sufficient demand with limited access to healthy foods, high levels of
and lack healthy food access poverty, and low car ownership
Get Healthy Philly implemented a Healthy Carts pilot e Provided training and technical assistance to cart
program to increase access to healthy foods in low- vendors on obtaining the appropriate licenses
income communities. Healthy Carts are mobile carts that and inspections, business planning, and
offer fresh, affordable produce, water, 100% juice and financial management
innovative healthy items such as smoothies. An Electronic
Benefit Transfer machine was provided to each Healthy e Facilitated partnerships between the cart vendors and
Cart so customers with SNAP could purchase produce community organizations, such as St. Christopher’s
from the carts. Hospital for Children and Urban Nutrition Initiative

Informed best practices for healthy carts in Philadelphia,
such as locating healthy carts in hospitals
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“I's not just a
decision the
mother makes;
our whole
society needs to
promote, protect

and support
breastfeeding.”
Regina Benjamin, USPHS

U.S. Surgeon General
January 2011

Strategy 6: Encourage at least 3 Philadelphia e Created a multi-hospital task force with representation

birthing hospitals to implement strategies that
support and promote breastfeeding

Since breast milk is a baby’s “first food” and plays a

major role in obesity prevention for both mothers and
babies, breastfeeding promotion is a key component of
Get Healthy Philly’s food access initiatives. In partnership
with the Maternity Care Coalition (MCC), we launched the
Breastfeeding Friendly Philadelphia campaign to

improve city-wide breastfeeding rates by encouraging
hospitals to implement strategies that support and
promote breastfeeding.

Impact & Achievements

e Started four of Philadelphia’s birthing hospitals on the
pathway to implementing the evidence-based Ten
Steps to Successful Breastfeeding

¢ Held a city-wide Breastfeeding Promotion Hospital
Summit in November 2011, attracting representatives
from all Philadelphia birthing hospitals

from all of Philadelphia’s birthing hospitals to adopt
evidence-based policies and practices to support and
promote breastfeeding with the potential to impact
the health of 19,000 newborn babies and their
mothers each year

Leveraged private funding from the Kellogg Foundation
to sustain support for all Philadelphia birthing
hospitals to help them implement the evidence-based
Ten Steps to Successful Breastfeeding

Check-out Philadelphia’s
Breastfeeding Friendly
Employers at
maternitycarecoalition.org
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CATEGORY 2:

ACTIVE LIVING IN
COMMUNITIES

The built environment — streets, buildings, parks, and other
human-made components of cities—contributes to the overall health
of individuals and communities. The built environment can encourage
physical activity, facilitate access to services, and provide recreational ,
opportunities. It can also present obstacles to improved health or even o H" '
contribute to negative health outcomes by subjecting individuals to - % - e 4 18 ,! |

unsafe streets and limiting access to goods and services. N
. : |
Get Healthy Philly has accelerated the advancement of important .
5 ; . e ‘ P

policy and environmental changes to promote active living through :

q . . . VA ]
partnerships between the Department of Public Health, the City Y
Planning Commission, the Mayor’s Office of Transportation and Utilities, i | =

the Police Department, and the Bicycle Coalition of Greater Philadelphia.

Strategy 1: Complefe a citywide roadmap for Updated the Philadelphia City Bicycle Network Map,
walkability and bike-ability available in print and online

Capitalizing on the flat, walkable, and bikeable grid of Developed a geographic information system inventory
the city and leveraging existing work by the City Planning of bicycle lanes that will track the expansion of
Commission and the Mayor’s Office of Transportation the network

and Utilities, Get Health Philly partnered with these two

agencies to improve walkability and bike-ability in the city. Initiated preparation of a city trails plan

Impact & Achievements
e Completed a citywide Pedestrian and Bicycle Plan that

provides a blueprint for implementing a seamless Phl'dd@'phld is a greqf Cl‘l'y for b|k|ng
network of on-and off-street bicycle and

pedestrian facilities. Check out our new Center City Bike Map
at: www.foodfitphilly.org/bikemaps

Copyrlght © City of Phlladelph|a Photograph by Mitchell Leff.

rw‘ >
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Center City

and South
Philadelphia
rank among the
top 25-most
bicycled areas
in the country.?”

33rd street bike lane and
sharrow facing north
(lane ends a Spring Garden)

Strategy 2: Promote active living through zoning
and planning

The City of Philadelphia has re-written its Comprehensive
Plan—Philadelphia2035—and Zoning Code for the first time
in decades. The plan contains many objectives to support
healthy eating and active living, and cites the improvement
of public health as one of three major reasons to plan
comprehensively for the future.

Impact & Achievements
¢ Passed the New Zoning Code, Bill No. 110845, on
December 22, 2011 that established provisions that:
» Provide incentives for pedestrian-friendly transit-
oriented development (TOD) patterns around key
transit stations (14-704)

» Require the provision of secure bicycle parking in
developments above a certain size and allow
the removal of 1 automobile space in exchange for
the provision of 5 bicycle parking spaces (14-804)

»  Limit curb cuts that interrupt sidewalks and
discourage walking (14-703(3))

» Completed two Health Impact Assessments
for the Lower South and West Park Districts
analyzing the connections between better health
outcomes and development improvements
recommended by the District Plan

What is a Sharrow?

Sharrows, or shared-use
arrows, are a bicycle symbol
paired with a double
chevron. They indicate that
motorists must share the
road. Sharrows are placed
in the roadway to minimize
conflicts with parked car
doors and other obstacles.
Cyclists should ride directly
over the sharrow.

Bike lanes lead to better bicyclist
behavior: bicyclists are more than

twice as likely to ride on the sidewalk

when there is no bike lane.?!
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mmm Bikes now make up over 1/4 of all traffic s
== on some streets during peak hours.?° W=

Fo o Fo do Fo Fo o fo

Strategy 3: Create safer, more connected Impact & Achievements .

street and frail networks for walking and biking ¢ Installed 9.7 miles of conventional bicycle lanes, 6.7
miles of new buffered bike lanes, 2.0 miles of Green

The Mayor’s Office of Transportation and Utilities (MOTU) bicycle lanes, 8.9 miles of “sharrows” or shared bicycle

is the chief implementer of the policies and plans set lanes and over 1800 bicycle racks

forth by the Mayor’s Complete Streets Executive Order,

which calls for City agencies to consider the safety and

convenience of all types of commuters as transportation

infrastructure is developed, maintained, and operated.

Through Get Healthy Philly support, MOTU, in partnership

with the Streets Department and City Planning Installed 350 bicycle way-finding signs across the city

Commission, has implemented numerous initiatives that making it easier for bicyclists to safely cycle

promote active transit.

Increased enrollment by 40% in Wage Works, a pre-tax
commuter benefits program for City employees; 530
new City employees joined the program
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Strategy 4: Decrease pedestrian and bicycle
injuries through education and enforcement

In Philadelphia, children were involved in a
disproportionate number of the city’s bicycle and
pedestrian crashes from 2004 — 2008.1¥ While the rates of
bicycle and pedestrian crashes are declining, they remain
too high partly due to the risky behaviors of motorists,
walkers, and bikers. Improving safety is crucial as
Philadelphia’s proportion of active commuters continues
to increase. Through Get Healthy Philly, the Department of
Public Health has partnered with MOTU, the

Philadelphia Police Department, the Bicycle Coalition

of Greater Philadelphia, and the School District of
Philadelphia to implement innovative education and
enforcement initiatives.

Impact & Achievements

e MOTU and the Philadelphia Police Department
implemented a 39-week education and enforcement
initiative for Center City—Give Respect, Get Respect

Elementary school student taking
part in a Walking School Bus Day

» Philadelphia Police Department dispatched teams
of 8 to 10 bicycle mounted officers 2 to 3 days per
week to educate and enforce the rules of the road
for all users

» Issued over 1,000 warnings to cyclists and over 200
warnings to motorists

e The Bicycle Coalition and School District launched a Safe
Routes to School education initiative for every 2" and
5t grader
» 111 public schools provided pedestrian and bicycle

safety education to 43,000 2™ and 5™ graders

» 211 teachers were trained on how to teach
pedestrian and bicycle safety in the classroom

» 30 pedestrian and bicycle assemblies held at 13
schools reaching 5,500 students in K- 6

» 5 schools held walk-to-school days; 4 schools held
bike-to-school days; 7 schools held bicycle rodeos
to teach bicycle safety on simulated streets
and intersections

Safe Routes to Schools
Success Story

Willard Elementary, Northeast Philadelphia

Since the launch of their
initial “walking school bus” at
Willard Elementary in October
2011, Willard now has three
walking school bus routes.
These routes operate at least
three mornings per week and
engage 9 parent volunteers
and approximately 20
students. Like most Walking
Schools Bus programs,
Willard’s started small and
will grow with grassroots effort
from parents.
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CATEGORY 3:

HEALTHY EATING
AND ACTIVE LIVING
IN SCHOOLS

In the mid-2000s, Philadelphia Department

of Public Health (PDPH) and child health
advocates worked with the School District of
Philadelphia (SDP) to put in place one of the most
comprehensive school wellness policies in the
nation.* It not only banned soda from vending
machines but also mandated nutrition education
for students and teachers. Through Get Healthy
Philly, PDPH again partnered with SDP and
community-based organizations (the Food Trust
and the Bike Coalition of Greater Philadelphia) to
translate these policies into usual practice.

Strategy 1: Increase free/low-cost breakfast
participation by implementing breakfast carts
in 100 schools

In the School District of Philadelphia, breakfast is free to

all children (“universal” breakfast) in low-income schools,
but historically student participation has been low when
compared to the school lunch program. On average, during
the 2009-2010 school year, the district served 105,000
lunches versus 60,500 breakfasts per day. Breakfast carts
make breakfasts available to children as they enter school

and make it unnecessary for them to go to the cafeteria.
This reduces the stigma associated with free meals and
makes breakfast more convenient and fun.

Impact & Achievements
¢ Implemented a total of 100 additional breakfast carts in
97 schools reaching over 20,000 students

¢ Increased student breakfast participation by 35,000
meals in participating schools compared to 2009

School Success Story

Cassidy Elementary, West Philadelphia

Through the Campaign for Healthier Schools, Cassidy developed alternate non-food
classroom rewards, started a Garden Club, implemented healthy food fundraisers and
non-food fundraisers, and devised a socialized/ inclement weather recess plan.

The school painted their school yard using their created diagram.The yard now has
eye-catching colors to denote Dodge Ball, Kick Ball, Four Square, Quiet, Hula Hoop,
Simon Says, Jump Rope, Red Light-Green Light, Hopscotch, Basketball, and Football.

For more school success stories, visit www.foodfitphilly.org/success/schools
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HILADELPHIA PUBLIC SCHOOL STUDENTS:

EATING HEALTHIER AND MOVING MORE

schools formed Wellness Councils that improved
the school food and fitness environments
through health improvement plans

89

schools implemented socialized recess

schools instituted healthy
classroom rewards

VIS
VIS
IS S
SIS
IS

975

schools instituted healthy
food fundraisers

physical education teachers, classroom teachers, principals,
nurses and parents participated in the School Wellness Councils

Each infographic icon = approximately 10 units of measurement

Strategy 2: Make school foods tastier and
healthier through school food reforms

To make school foods tastier and healthier, the Office of
Food Services pursued school food reforms in collaboration
with school food consultants, the Temple Center for Obesity
Research and Education, and the Philadelphia Department
of Public Health. All suggested changes will comply

with the new guidelines for school breakfast and lunch
authorized under the Healthy, Hunger-Free Kids Act, signed
into legislation December 2010.

Impact & Achievements

e Engaged a nationally-renowned school food consultant
to identify innovative strategies to bring fresher,
healthier foods into schools despite the constraints of
federal funding

¢ Analyzed food service and pre-plated menus and
procurement practices, conducted taste tests with
students, and met with key stakeholders to identify
ways to improve school meals

Developed a comprehensive school food report

that includes:

» Revised twenty day cycle menus with recipes that
meet all of the proposed 2012 USDA Nutrition
Standards for school lunch and breakfast for both
the pre-plate and full-service programs

» Recommendations to increase children’s
participation and acceptability of foods

» New product specifications and a cost analysis for
new menu items

» Suggestions on how to improve future bids for
pre-plated meals, increasing efficiency
and quality of foods served

Installed 100 LED monitors in school cafeterias to
display a large cache of digital nutrition education
materials and nutrition information as children are
picking up their meals

Trained 67 food service managers on healthy eating best
practices and guidelines for school meals
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Strategy 3: Esfablish and nurture School
Wellness Councils in 200 schools fo remove
junk foods from school classrooms, stores, and
fundraisers and to incorporate physical activity
info the school-day

Through Get Healthy Philly, the School District, the Food
Trust, and the Department of Public Health implemented
the Campaign for Healthier Schools supporting the
formation of School Wellness Councils, comprised of
teachers, staff, students, and parents. The Councils assessed
their school environments, developed health improvement
plans, and implemented strategies to create healthy,
systemic, and sustainable change. Participating schools
received technical assistance and resources to support
their plans.

Impact & Achievements

e 171 schools formed Wellness Councils that improved
the school food and fitness environments through
health improvement plans,
» 89 schools implemented socialized recess

» 48 schools implemented classroom
movement breaks

—

Student leaders get "HYPE" at the 2011
Youth Summit for Healthy Change
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» 129 schools instituted healthy food fundraisers
» 134 schools instituted healthy classroom rewards

» 975 physical education teachers, classroom
teachers, principals, nurses and parents participated
in the School Wellness Councils

100 schools formed youth councils to support wellness

activities

» Developed a youth marketing campaign called HYPE
(Healthy Youth. Positive Energy.) to engage youth in
the campaign

» 1,000 youth attended a youth summit for change

Hosted two Healthy School Summits attended by
over 300 teachers and principals to launch the
Campaign for Healthier Schools

Assessed environmental changes in 100 participating
schools and weight and heights in 18,000 school
children in grades 1%t — 6% in 56 schools

Assessed physical activity of 470 school children in
grades 4 — 6 in six schools




Healthy You.
Positive Energy.
(HYPE) Poster
Contest Winners



http://www.foodfitphilly.org/healthy-youth/hype/

CATEGORY 4:

HEALTHY EATING AND
ACTIVE LIVING IN
AFTERSCHOOL SETTINGS

Afterschool programs provide enrichment and social and structural
support to children and youth during non-school hours. Increasingly,
these programs are recognized as opportunities for structured
physical activity and healthy eating. Get Healthy Philly partnered
with the Deputy Mayor’s Office of Health and Opportunity, the
Department of Parks and Recreation, the Health Promotion Council
of Southeastern Pennsylvania (HPC), and the Food Trust to improve
health outcomes of 20,000 school-age children participating in over

300 afterschool programs operating across the city.

Strategy 1: Create nutrition and physical activity
standards for 200 afterschool/Out-of-School
Time programs

Get Healthy Philly partnered with the HPC to create
and pilot evidence-based nutrition and physical activity
standards that will serve as a model for all afterschool
programs in the city.

Impact & Achievements

¢ Drafted nutrition and physical activity guidelines that
were piloted in nine sites in the summer and fall of
2011. Three guidelines will be mandatory in the Fiscal
Year 2013 Request for Qualifications, including having
fresh, safe drinking water on-site; prohibiting sugary
drinks; and placing limits on non-homework screen
time. All ten guidelines will be mandatory in the Fiscal
Year 2014 Request for Qualifications. (Click here to
access the complete healthy physical activity and
nutrition guidelines.)

¢ Developed a toolkit, nutrition and physical activity
trainings, and technical assistance materials to assist
sites with implementing the guidelines

e Adapted the guidelines to meet the unique needs of the
Philadelphia Parks and Recreation Department
afterschool programs

“These meals have good food. Better
than what kids get at the corner store.”

Recreation Center Supervisor, Northeast Philadelphia
June 2010
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Sirategy 2: Improve the quality of afterschool
meals by expanding the USDA Supper Program
to 88 recreation center afferschool programs

Philadelphia Parks and Recreation has been providing meals
to at-risk youth for over 35 years. Building on this rich
history, Get Healthy Philly partnered with the Department
of Parks and Recreation and the Food Trust to implement
the USDA Meal (Supper) Program in afterschool programs
operating at recreation centers. This program provides a
well-balanced meal for all youth during the afternoon/
early evening hours at recreation centers. (Click here to
access the complete healthy physical activity and nutrition
guidelines.)

Impact & Achievements

¢ Implemented the USDA Meal (Supper) Program in over
80 City of Philadelphia Recreation Center afterschool
and summer programs, providing tasty and healthy
afterschool meals to over 10,000 low-income children

e Developed and adapted Healthy Nutrition and Physical
Activity Guidelines for afterschool programs operating
in recreation centers

e Reduced sodium content of afterschool meals by 100mg

e Reduced calories from saturated fat by 25%

e Expanded nutrition education opportunities to all 88
afterschool centers

» Distributed 212 nutrition activity kits

» Convened 36 youth council meetings and 4 healthy
pledge events


www.hpcpa.org/ost
http://www.foodfitphilly.org/FOODFITPHILLY/assets/File/Guidelines_Booklet_rev_4_17_2012.pdf
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Fewer than one in four Philadelphia students accumulate the
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recommended 60 minutes of moderate to vigorous physical activity. 2

Strategy 3: Improve the quality and quantity
of physical activity in 88 recreation center
afterschool programs through implementation
of a sfructured physical activity program.

Through a partnership with the Department of Parks and
Recreation, Get Healthy Philly developed and implemented
a structured physical activity program to increase fitness
among youth participating in afterschool programs.

Impact & Achievements
¢ Introduced an evidence-based physical activity program
and improved the quality and quantity of all-inclusive,
non-competitive physical activity.
» Over 10,000 low-income youth in after-school,
summer, and tot recreation programs participated in
on-going evidence-based physical activity lessons

“Jumping rope works
your entire body.”

Afterschool Student,
Lawncreat Recreation Center,
Northeast Philadelphia

Trained 120 Philadelphia Parks and Recreation staff

to implement the research-based physical

activity curriculum.

» Over 95% of the trained Parks and Rec staff strongly
agreed or agreed that the workshop provided them
with opportunities to practice using new knowledge
or skills

Provided 100 training manuals and equipment to
recreation sites to implement the structured
physical activity

Hired eight Recreation Specialty Instructors to provide
support to existing recreation staff at the 88 sites
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CATEGORY 5:

WORKPLACE POLICY
CHANGE FOR HEALTHY
EATING AND ACTIVE LIVING

The workplace represents an important setting for reaching adults

with evidence-based policies and programs that prevent or manage

chronic disease among employees.?> Helping employers engage in
sound workplace wellness programs offers an opportunity to improve
the health of the workforce while reducing costs for both the employer
and employee. Well-designed wellness policies and programs can help

create a workplace culture that supports healthy nutrition and active
living. Get Healthy Philly partnered with the College of Physicians of
Philadelphia, the Maternity Care Coalition, the City of Philadelphia
Procurement Department and the Mayor’s Office of Sustainability to

help create and strengthen health-promoting policies for worksites.

Strategy 1: Implement beverage and snack
vending standards in City of Philadelphia
buildings fo promote healthier choices and
decrease sugary drinks and unhealthy snacks

Vending machines usually offer employees unhealthy foods
and beverages and can add significantly to employers’
utility bills. Thus, vending policy change is an ideal
intervention for achieving both health and sustainability
goals. The Department of Public Health—in partnership
with the Procurement Department, the Mayor’s Office of
Sustainability and the City’s vending partners—developed
standards to make beverage vending machines healthier
and more energy efficient.

Impact & Achievements
e Converted the City’s 220 beverage vending machines to
meet the healthier standards.
» Two-thirds of choices are water, 100% juice, or
non-caloric drinks
» Healthier options are placed at eye level

» Calorie labeling provided on machines

» All items except for water are offered in 12-ounce
cans rather than 20-ounce bottles
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» Machine wraps feature water instead of
sugary drinks

» Water is cheaper per ounce than sugary drinks

Retrofitted or upgraded the City’s 220 beverage vending

machines to make them more energy efficient

» The City has saved almost $60,000 from a
combination of direct energy savings and incentive
rebates from the local electric utility company.

Developed snack standards requiring that 65% of

the products offered in the vending machines meet the

following criteria:

» Less than or equal to 250 calories per single serving
package and/or per total package

» Less than or equal to 3g of saturated fat per serving

» Less than or equal to 7g of total fat per serving,
excluding nuts and seeds

» Less than or equal to 230 mg of sodium per serving.

Hosted four snack samplings events to obtain employee
feedback on new healthy products

Introduced a pilot healthy snack machine in City Hall to
track sales of healthy products.




Strategy 2: Increase workplace-based policies
and practices for healthy eating and active
living in 10 large workplaces

Strategy 3: Promofe breastfeeding through
policy change and accommodation in 10 large
workplaces, including at least 1 hospital

A local Get Healthy Philly survey of 30 mid-to-large size
Philadelphia employers revealed that obesity is the most
important health issue for executives and HR leaders but
that most believe it is a lifestyle choice. The College of

Through Get Healthy Philly’s Breastfeeding Friendly

Campaign, the Maternity Care Coalition (MCC) is working
with ten employers to promote the health and economic
benefits of breastfeeding and to encourage employers to

Physicians of Philadelphia worked with ten large employers
to make it easier for people to eat well and be physically
active while at work.

Impact & Achievements
e 10 employers with over 80,000 employees recruited
into the initiative

e 6 employers drafted or implemented healthy vending
policies based on the City of Philadelphia standards----

e 3 employers have developed and/or implemented
healthy meeting/catering policies

¢ 3 employers have developed and/or implemented
healthy food policies for cafeteria food

¢ 3 employers have implemented incentives for physical
activity (e.g., employee reimbursement, discounted
gym memberships, and prizes for fitness challenges)

¢ 1 employer implemented a physical activity break time
policy that gives an extra 15 minutes for employees who
exercise during their lunch breaks

Product Mix: At least 65 percent of m‘ T

beverages must be “healthy”(water, B e 'y

100 percent fruit juice, or non-sugar- T ¢ M 3 s
sweetened sodas, teas, and fruit drinks). > =

§

Size: Sugar-sweetened drink should be limited to
12 oz., with a preference for soda in 7.5 oz. sizes.

implement breastfeeding policies.

Impact & Achievements

Established The City of Philadelphia as a model
employer on August 9, 2011 when Mayor Michael
Nutter signed an Executive Order implementing a
workplace breastfeeding policy for City of
Philadelphia employees.
» The City’s Breastfeeding Policy ensures that working
mothers are permitted reasonable break time and
a private, non-bathroom place to express their
breast milk during the workday, for their child’s first
year of life.

11 employers participated in the Breastfeeding Friendly
Philadelphia campaign by creating model policies and
programs to support breastfeeding at work

Created an Employer Outreach Advisory Committee
that provides expert advice and resources for
businesses interested in becoming breastfeeding friendly

Created an online application for employers interested
in receiving assistance from MCC to help them comply
with the federal breastfeeding promotion and
protection law

Provided Breastfeeding Welcome Here decals to
recognize breastfeeding friendly businesses in the area

Developed a video highlighting the Breastfeeding
Friendly employers as models for other employers
considering adopting breastfeeding friendly policies
and programs

Placement: Healthy items
must be placed in highest-selling
positions, usually closest to eye level.

Healthier Vending

Machine Options
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CATEGORY 6:
MEDIA AND POLICY
ENVIRONMENTS

Many Philadelphians live in environments that
promote poor nutrition and physical inactivity.
The media and policy environments can play

a critical role in promoting healthier norms,
providing people with needed information,
and influencing the behavior of consumers
and the food and beverage industry.

Strategy 1: Implement a multi-media social
marketing initiative fo decrease sugary
drink consumption

More than half (56%) of Philadelphia homes with children
have SSBs available and both children and adults drink

an average of two servings of SSBs per day. The highest
consumption is among African Americans, with twice

the rate compared to whites.? In partnership with the
Annenberg Public Policy Center of the University of
Pennsylvania and a private media firm, we launched a
theory-based, evidence-informed mass media initiative to
educate caregivers about the links between sugary drinks,
weight gain, and diabetes.

Impact & Achievements
¢ Deployed ads on television, radio, public transit, corner
stores, (see transit ad and window decal to the right)
and via text messaging.
» The campaign has been viewed 40 million times
over the past 15 months

e Caregivers are increasingly recognizing that:
» Sodas, juice drinks, and sports drinks have huge
amounts of sugar

» Sugary drink consumption is linked to weight gain
and diabetes

¢ Developed www.foodfitphilly.org to provide facts, tips
and resources on cutting back sugary drink
consumption. Since launching on January 17, 2011,
over 30,000 unique visitors accessed the site

¢ Published findings from the foundational evaluation in
the Annals of the American Academy of Political and
Social Science
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Strategy 2: Educate consumers about and
enforce Philadelphia’s menu labeling ordinance

The Philadelphia menu labeling ordinance was enacted on
November 19, 2008, and became effective January 1, 2010.
The ordinance applies to chain restaurants in Philadelphia
with 15 or more locations nationwide and requires calorie
information on menu boards (usually located behind and
above the register). Approximately 700 restaurants in
Philadelphia must comply with this ordinance. It requires
additional information on menus for chain restaurants with
sit-down service, including calories, milligrams of sodium,
grams of saturated fat, grams of trans fat, and grams

of carbohydrates.

Impact & Achievements.
e 91% of inspected restaurants are in compliance with
calorie labeling

e 84% of inspected full-service restaurants with sit-
down service are in compliance with additional
nutritional labeling for sodium, fats, and carbohydrates

* 66% of Philadelphians in one study noticed the
calorie labeling®

e 38% of Philadelphians who had been to a fast food
restaurant in the past month reported that calorie
labeling influenced them to buy a lower calorie item?

e Submitted a request to the Food and Drug
Administration (FDA) to exempt the Philadelphia law
from preemption by the Federal Menu Labeling Law,
which only requires calorie information on menus



www.foodfitphilly.org
http://ann.sagepub.com/content/640/1/118.abstract

“The question is: ' How do we make

- healthy eating more fun, more interesting,
199 more — how do we sexify it?" Because
A frankly, unhealthy food [is] really
o appealing. We haven’t learned how to
= make [healthy] food, truthfully, super
appealing to the average person.”

50+ Yr-Old Caucasian Female
Philadelphia PhotoVoice Project 2012

Strategy 3: Advance public health goals through
the earned media and social media platforms

Produced and aired 222 weekly public radio segments
relevant to healthy and active living reaching 75,000
listeners per week

Get Healthy Philly used a variety of communication

strategies and tactics to engage, inform, and ultimately Hosted 22 bi-weekly web chats during the lunch hour,

persuade individuals, groups and committees to adopt new
perspectives on healthy eating and active living. Strategies
included social media platforms, such as Facebook and
YouTube; “earned” or non-paid media; press and radio

events; community engagement using photo documentation;

and a partnership with WHYY, Philadelphia’s non-profit
public media station to create weekly radio segments, live

including subjects ranging from The Ethics of the Happy
Meal to the dangers of sugary drinks.

Launched the WHYY FIT website generating over
100,000 unique visitors and featuring audio podcasts of
radio segments, a farmers’ market locator tool, recipes
and videos that focus on healthy cooking and shopping;

webchats, and a “Fit” page on WHYY’s website. and key resource links

Impacts and Achievements:

e Educated approximately six in ten primary caregivers
(television had the highest exposure) through 150 print,
radio and TV stories around Get Healthy Philly initiatives
in local and national media, including the New York
Times, Washington Post, and HBO’s Weight of the
Nation documentary (see Media Coverage on next page)

Generated over 500 Facebook fans

Engaged 48 youth and adults to take photos and
document their food and fitness environments

Interior bus panels expose the amount of
sugar in sweet teas, juice drinks and sodas.
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http://www.foodfitphilly.org/photovoices/
www.facebook.com/foodfitphilly
http://whyy.org/cms/fit/

8/12/12 - Philadelphia Inquirer, City Market Gets Feds’ Praise
http://articles.philly.com/2012-08-12/news/33168147_1_market-program-clark-park-market-city-market

3/14/12 — Nakedphilly.com, West Philly Fresh Food Hub Truck will Improve Access to Healthy Food in West Philly
http://nakedphilly.com/university-city/west-philly-fresh-food-hub-truck-will-improve-access-to-healthy-food-in-west-philly/

2/29/12 — Philadelphia Inquirer, Epicenter of an Epidemic
http://www.philly.com/philly/health/20120229 Epicenter_of an_epidemic.html|

1/24/12 — Newsworks, Get Healthy Philly Shows up on the Streets
http://www.newsworks.org/index.php/health-science/item/33040-get-healthy-philly-shows-up-on-the-streets

1/13/12 — Philadelphia Inquirer, We Are Number 1... Again!
http://www.philly.com/philly/blogs/public_health/137237133.html

1/2/12 - Philadelphia Inquirer, A Nourishing Environment
http://www.philly.com/philly/insights/in_the_know/20120101_A_nourishing_environment.html|

12/06/11 — Salon.Com, Don’t Count Obama Out on Health Reform Just yet
http://open.salon.com/blog/phazelton80/2011/12/05/dont_count_obama_out_on_health_reform_just_yet

10/05/11- Philadelphia inquirer, The Case against Sugary Drinks
http://www.philly.com/philly/opinion/20111006_Letters_to_the_Editor.html|

09/16/11, Philadelphia Inquirer, Big soda won’t Solve Obesity Problem
http://www.philly.com/philly/opinion/inquirer/20110916_Big_soda_won_t_solve_obesity_problem.htm|

09/14/11, Philadelphia Inquirer, Harvesting Fresh Food for the City
http://articles.philly.com/2011-09-14/news/30154684_1_collard-greens-swiss-chard-farmers

09/13/11, Philadelphia Inquirer, City turns Down Beverage-Industry Funds from Children’s Hospital for Anti-Obesity Program
http://www.philly.com/philly/news/politics/city/129698133.html|

09/09/11, Philadelphia Inquirer, Creating a Healthier Food Desert
http://www.philly.com/philly/opinion/20110909_Letters__Philadelphia_is_creating_a_healthier__Food_Desert_.html/

09/06/11, New York Times, Food Links for Your Pleasure
http://bittman.blogs.nytimes.com/2011/09/06/food-links-for-your-pleasure/

09/03/11 — Daily News, Corner Stores Push Fruits and Veggies over Candy & North Philly Kids Go For It
http://www.philly.com/philly/news/20110903_Corner_stores_push_fruit___veggies_over_candy - N__Philly_kids_go_for_it.htm/

08/31/11 — Grist, Greens for Greens
http://www.grist.org/farmers-market/2011-08-31-green-for-greens-philadelphia-subsidizes-fruits-and-vegetables

08/26/11 — Philly Food Bucks Succeeds in Drawing Food Stamps to Farmers’ Markets
http://www.philly.com/philly/columnists/dianna_marder/20110826_Philly_Food_Bucks_succeeds_in_drawing_food_stamps_to_
farmers__markets.html|

08/11/11 — A Healthy Twist on Food Carts, Newsworks
http://www.newsworks.org/index.php/homepage-feature/item/24681-a-healthy-twist-on-food-carts&Itemid=1

07/30/11 — Safer Streets, Philadelphia Inquirer
http://articles.philly.com/2011-07-30/news/29833412_1_cyclists-miles-of-bike-lanes-safer-streets

07/29/11 — Corner Store Program Brings Healthy Food to the Masses
http://www.philly.com/philly/food/20110729 This_is_the_hed.html/

07/29/11 - Effort is Growing to Offer Healthier Choices in Vending Machines
http://www.philly.com/philly/health_and_science/20110729_Effort_is_growing_to_offer_healthier_choices_in_vending_
machines.htm/

07/28/11 — What’s Wrong with Fining Pedestrians?, Philadelphia Inquirer
http://www.philly.com/philly/opinion/126296808.html
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CATEGORY 7:

PARTNERSHIPS WITHIN
GOVERNMENT, NON-PROFIT
ORGANIZATIONS AND

ACADEMIC INSTITUTIONS

Creating transformative change to address Philadelphia’s
nutrition and physical activity challenges requires
collaboration with governmental partners, community-based
organizations, academic institutions and the private sector.
Since 2010, Get Healthy Philly and the Department of Public
Health have forged and strengthened partnerships with both
traditional and non-traditional partners.

Strategy 1: Form and sustain partnerships
between City agencies fo implement
health-focused policy and systems changes

Changing the context—food retailers, the built environment,
schools, media, policies—to promote the public’s health
necessitates a multi-disciplinary approach. Get Healthy Philly
has achieved unprecedented cross-agency collaboration
within City government. Among communities nationally,
Philadelphia has been recognized by the Centers for Disease
Control and Prevention for its unique intra-City partnerships.

Impact & Achievements

¢ Philadelphia Department of Public Health (PDPH),
City Planning Commission and Zoning Commission
passed a new Zoning Code encouraging the
incorporation of fresh food markets into commercial
and mixed-use developments by not counting the
square footage of those markets against the maximum
buildable area and allowing urban agriculture and
community gardens to locate in a greater number
of neighborhoods

Copyright © City of Philadelphia.
Photograph by Mitchell Leff.

PDPH, City Planning Commission, Mayor’s Office

of Transportation and Utilities (MOTU) and

Streets Department promoted walkability and bike-
ability through pedestrian-bike crash analyses,
pedestrian-bike counts, and new infrastructure for safe
walking and bicycling including signage and bicycle lanes

PDPH, MOTU and the Police Department and the

Police Department and Police Department implemented
a 39-week education and enforcement campaign—

Give Respect, Get Respect—focused on motorists,
bikers, and walkers

PDPH and Department of Parks and Recreation make
implemented the USDA Supper program and a
structured physical activity curriculum in 88
afterschool programs

PDPH, Mayor’s Office of Sustainability, and Procurement
Department implemented vending changes in 220
beverage machines making beverages healthier and
vending machines more energy efficient

“To make healthy eating and active living the norm, government
can’t work alone. Get Healthy Philly brings together the private
sector, community-based organizations, universities, health care
providers, and Philadelphia residents themselves.”

Giridhar Mallya, MD, MSHP, Director of Policy and Planning, Philadelphia Department of Public Health
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“Local leaders know the critical impact
these issues have on their communities,...
you all see it in your budgets in the tens
of millions of dollars in health-care costs.
You see it in your workforce, because
when kids aren’t healthy they miss more
days at school, and that can mean
higher absenteeism as parents have to
stay at home and care for these kids.”

Michelle Obama

First Lady of the United States

Lenfest Police Athletic Center in Hunting Park
July 2012

Strategy 2: Increase partnerships with non-profit
organizations and academic institutions for
policy and systems change and evaluation

Changing the context—food retailers, the built
environment, schools, media, policies—to promote the
public’s health necessitates cooperation with partners
outside of government. Get Healthy Philly has developed
strong partnerships with non-profit organizations and
academic institutions.

Impact & Achievements

e Partnerships formed between the Department of Public
Health, the Bicycle Coalition of Greater Philadelphia,
the College of Physicians, the Food Trust, the Health
Promotion Council, the Maternity Care Coalition,
the Philadelphia County Medical Society, the Public
Health Management Corporation, the School District of
Philadelphia, and WHYY

e Quarterly convening of the Food Fit Philly Coalition,
comprised of over 375 individuals representing 100
organizations interested in promoting health through
policy change, and a 14-member leadership team
chaired by Mayor Nutter

¢ Held 8 Food Fit Philly expert speaker series intended
to bring national experts to Philadelphia to engage the
Coalition in discussions on best and emerging practices
in health promotion

Collaborated with numerous academic institutions

for evaluation:

» Annenberg Public Policy Center at the University
of Pennsylvania to inform and evaluate the sugary
drinks multi-media initiative

» Temple University Center for Obesity Research and
Education to measure BMI in 16,500 school children
and assess consumer buying behaviors outside of
200 corner stores

» Center for Health Behavior Research at the
University of Pennsylvania to conduct environmental
assessments of food policies and practices in 100
schools and healthy food availability in 200
corner stores

» Drexel School of Public Health to evaluate the effects
of menu labeling, particularly sodium, on consumer
choices in chain restaurants

» Mixed Methods Research Lab at the University of
Pennsylvania conducted 50 photo-elicitation
interviews to generate community-based policy
recommendations regarding the food and fitness
environments in Philadelphia
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SUCCESSES, CHALLENGES, AND LOOKING AHEAD

SUCCESSES

Get Healthy Philly has already achieved long-lasting, sustainable
changes that make it easier for Philadelphians to engage in
healthy behaviors. Moving forward, measuring our collective
efforts will help understand our successes and identify areas for
continued improvement.

As depicted in the maps on the next pages, approximately
100,000 fewer Philadelphians in low-income neighborhoods
live in areas with limited access to healthy foods. This is a
tremendous accomplishment in the course of two years.

In addition, the prevalence of obesity among Philadelphia
school children decreased nearly 5% from 2006 to 2010,
including decreases for African American boys and Hispanic
girls.?° The prevalence of severe obesity decreased from 8.5%
to 7.9%. While the cause of this improvement is unclear, it likely
stems from local actions and changes in the national media

and policy environments. Over the last decade, significant
public and private resources have been dedicated to obesity
prevention among children. Locally, since 1999, the EAT.RIGHT.
NOW Pennsylvania Nutrition Education TRACKS program has
provided nutrition education to all SNAP eligible students and is
now in over 270 District schools. In 2004, the District Beverage
Policy mandated the removal of all sodas and sugar-sweetened
drinks from vending machines. In 2006, the Philadelphia School
Reform Commission passed a comprehensive School Wellness
Policy with provisions for competitive foods, physical activity,
and nutrition education. Finally, from 2009-2010, School Food
Services began offering “universal” or free breakfast to all
students, discontinued the use of fryers, and switched from 2%
to 1% low-fat milk.

CHALLENGES

The report and the examples above demonstrate that
population health transformation is possible when vision,
partnerships, and resources align. However, threats to this
progress are apparent. The food and beverage industries—with
the help of retailers— continue to manufacture and market
products that can make people sick. Many residents still lack
awareness about the health impacts of sugary drinks, junk
foods, and sedentary lifestyles. And environments in many
Philadelphia neighborhoods make healthy eating and active
living difficult if not impossible.

Public health funding, too, is a critical challenge. As described
throughout this report, we have worked with partners to
implement policy changes with long-lasting impacts and
programmatic initiatives with the ability to sustain themselves.
Nevertheless, many other initiatives require some continued
support, and new policies demand dedicated, skilled staff to
develop, implement, and enforce them.
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Through Communities Putting Prevention to Work, the
Philadelphia Department of Public Health (PDPH) had
approximately $5.60 per capita for obesity prevention
activities. Moving forward, PDPH will have only $1.70 per
capita. This will have an impact on the breadth and depth of
our initiatives. However, we will continue to pursue

funding from local, state, and federal sources; from the public
and private sector; and by leveraging funds awarded to our
non-governmental partners. We have already been successful in
these efforts:

e S$1.5 million per year over 5 years for obesity prevention and
tobacco control through the Community Transformation
Grant (CTG) program of the U.S. Centers for Disease Control
and Prevention (CDC), which is funded via the Prevention
and Public Health Fund of the Affordable Care Act

e S2 million over 4 years for hypertension surveillance and
clinical quality improvement through a National Public
Health Infrastructure grant from the CDC, which is also
funded via the Prevention and Public Health Fund of the
Affordable Care Act

¢ $1.9 million per year from City of Philadelphia general
funds to support obesity prevention and tobacco
control activities

e S4 million over 2 years to the Mayor’s Office of
Transportation and Utilities from the Pennsylvania
Department of Transportation to implement low-cost
safety improvements for intersections and corridors
with high rates of pedestrian and bicycle crashes

® Pennsylvania Department of Community and Economic
Development funds to the Food Trust to support
expansion of the Healthy Corner Store Initiative

¢ WW Smith Foundation funds to the Food Trust to
support Philly Food Bucks

¢ W.K. Kellogg Foundation funds to support breastfeeding
promotion in Philadelphia birthing hospitals

Despite these resources, our obesity prevention efforts will
require additional support. One key source of support that must
be preserved is thePrevention and Public Health Fund of the
Affordable Care Act. This Fund has come under intense scrutiny
in the past year, but it represents a sound investment in the
future health of all Americans. By preventing disease, we will
reduce health care costs in the long run. The alternative is to
continue allowing people to get sick from preventable diseases
and then providing them with expensive medical care. This is
neither sensible nor sustainable. Public health initiatives are
critical to the success of health care reform.
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* Farmers’ markets accepting Philly Food Bucks (n=26)

Large employers implementing incentives for physical activity (n=1)
Large employers implementing healthy vending standards (n=3)

* Hospitals adopting evidence - based breastfeeding support policies
= and practices (n=4)

Employers implementing lactation support programs and policies
(n=21)

Bike Rack (n=239)

1]

) A Recreation Centers (n=89)
I Wellness Schools (n=171)
°

Healthy Corner Stores (n=616)

— Bike Network

\\’Y‘ Give Respect - Get Respect - Enforcement Boundary

. e Fairmount Park j

s

Get Healthy Philly helps make the healthy choice the easy choice in places we live, learn, work, shop and play. The above
map displays integrated citywide efforts from March 2010 — July 2012 impacting nearly 1.5 million Philadelphia residents.
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HIGH POVERTY & LOW-TO-NO WALKABLE ACCESS

TO HEALTHY FOODS 2010
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HIGH POVERTY & LOW-TO-NO WALKABLE ACCESS

TO HEALTHY FOODS 2012
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Palmyra Borough

Cinnaminson Township

Moorestown Township
Pennsauken Township

Upper Darby Township

/High Poverty - Census block groups\

where 20% or more live in poverty
as defined by household income

< 100% of the federal poverty level.
(Source: 2005 - 2009 US Census -
American Community Survey data)

Camden City

Low-to-No Access - Areas with

audubd @ walkable access to healthy food
loucester City city score of 20 or lower based on a
combined, weighted proximity to
healthy food retail outlets. j

Bellmawr Borough /

\ Tinicum Township
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LOOKING AHEAD

In the coming years, Get Healthy Philly
will build on its foundation of the last two

years to increase healthy food availability
and affordability, decrease the availability
and promotion of unhealthy foods and
beverages, and enhance opportunities for
safe physical activity.

The following initiatives will continue as they represent
self-sustaining policy and/or systems changes:

¢ Incentivizing healthy food sales through zoning and planning

¢ Implementing recommendations of the citywide pedestrian
and bike plan

e Offering free/low-cost breakfast through breakfast carts in
100 schools

e Offering the USDA meal program in 88 recreation centers

¢ Implementing food and fitness standards in 200
afterschool programs

¢ Offering healthier food and beverage vending options in 10
employer settings, including the City of Philadelphia

e Educating about and enforcing the menu labeling law

e Sustaining inter-agency and public-private partnerships to
promote health

The following inifiatives will confinue with ongoing
local, state, and/or federal funding:
¢ Maintaining a network of 630 healthy corner stores and
offering shelving and refrigeration to an additional
200 stores

e Continuing the distribution of Philly Food Bucks, maintaining
10 farmers’ markets in low-income communities, and
establishing 5 new markets

¢ Promoting breastfeeding in Philadelphia’s birthing hospitals

¢ Connecting street and trail networks for walking and biking

¢ Implementing low-cost safety improvements to high-risk
intersections and corridors

e Engaging in reforms to improve the nutritional quality and
taste of school foods
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e Offering structured, quality physical activity in recreation
center afterschool programs

The following initiatives are new and are required

as part of new grants:

e Decreasing sodium content in foods served at 200 take-out
Chinese restaurants

¢ Implementing a certification program for corner stores to
incentivize healthy food sales and decrease the promotion
and availability of sugary drinks, junk foods, and tobacco

¢ Developing a Healthy Supermarket Initiative to incentivize
healthy food sales and decrease the promotion and
availability of sugary drinks, junk foods, and tobacco

e Crafting food procurement standards for all City agencies
and their contractors to improve the nutritional quality of
foods served to Philadelphians through public programs

e Encouraging 25 large employers to offer health insurance
benefits that remove or reduce copayments for medications
used to treat high blood pressure and high cholesterol

The following initiatives will be scaled back and/or
Department of Public Health financial support will
no longer available:

¢ Healthy mobile cart initiative (although private institutions
are interested in funding new sites)

¢ School Wellness Councils in 171 public schools (although we
are seeking private funding sources)

e Breastfeeding policy and promotion in workplaces

e Sugary drinks media education campaign

To obtain hard copy of this report email:
gethealthyphilly@phila.gov
also available via www.phila.gov/gethealthyphilly.
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* Yanovski, S.Z. & Yanovski, J.A. (2011). N. EnglJ Med 2011;
364:987-989, retrieved on March 26, 2011 from
http://www.nejm.org/doi/full/10.1056/NEJMp1009229.

2 2010 PHMC Household Health Survey

* The City of Philadelphia and County of Philadelphia are
coterminous, and are one and the same.

* See Nat’l Ctr. for Chronic Disease Prevention and Health
Promotion, U.S. Dep’t of Health and Human Servs., Behavioral
Risk Factor Surveillance System (2009); Nat’l Ctr. for Chronic
Disease Prevention and Health Promotion, U.S. Dep’t of Health
and Human Servs., Behavioral Risk Factor Surveillance
System (2010).

° Public Health Management Household Health Survey (2010).

% Philadelphia Department of Public Health Annual Vital
Statistics Reports.

7 Mokdad A et al. “Actual Causes of Death in the U.S. 2000.”
Jama, 2004. (291)10:1238-1245.

8 2010 PHMC Household Health Survey

? 2010 PHMC Household Health Survey

1

15

Unpublished Annenberg Philadelphia Healthy Lifestyles
Initiative (PHLI) Survey August 2010

 U.S. Census Bureau, 2010 Census

2°U.S. Census Bureau, 2009 Census

1

w

Thomas R. Frieden. A Framework for Public Health Action: The
Health Impact Pyramid. American Journal of Public Health:
April 2010, Vol. 100, No. 4, pp. 590-595.

42010 PHMC Household Health Survey

22010 PHMC Household Health Survey

* Unpublished Annenberg Philadelphia Healthy Lifestyles
Initiative (PHLI) Survey August 2010

72010 PHMC Household Health Survey

8 pennDot Data, 2004 - 2008

9 School District of Philadelphia, Office of Food Services,
Comprehensive School Nutrition Policy

0 SSB: Sugar, Sweetened Beverage: a non-alcoholic beverage
with added sugar, such as: soda, non-100%-fruit drinks,
sports drinks, flavored water, energy drinks, and
ready-to-drink sweetened tea and coffee

! Screen-time is defined as sitting in front of a television, video
or computer screen, computer game, or gaming system

2 Linnan, L. The Business Case for Employee Health. What we
Know and What We Need to Know. NC Med J. January/
February 2010, Volume 71, Number 1.

* Unpublished Annenberg Philadelphia Healthy Lifestyles
Initiative (PHLI) Survey August 2010

* Elbel, B. (2010, November) Does calorie labeling at
restaurants affect consumers’ decisions about where to
purchase food? Presented at the American Public Health
Association Annual Conference, Denver, Colorado.

> Philadelphia Health Management Corporation, Community
health Data Base, 2008 Southeastern Pennsylvania Household
Health Survey

’® Trost S, McCoy T, Vander Veur S, Mallya G, Duffy M, Foster
G. Physical activity patterns of inner-city elementary school
children. Manuscript submitted for publication.

7 Bicycle Coalition of Greater Philadelphia, Mode Shift -
Philadelphia’s Two-Wheeled Revolution in Progress Report,
May 2011

8 2010 American Community Survey

9 Mayor’s Office of Transportation and Utilities, 13th Street
Bike Lane Public Meeting Presentation, 11/4/11

0 Robbins J, Mallya G, Polansky M, Schwarz D. Obesity and
Severe Obesity among Students in the School District of
Philadelphia: Prevalence, Disparities, and Trends, 2006-2010.
Preventing Chronic Disease. September 2012.

! Bicycle Coalition of Greater Philadelphia, Mode Shift -
Philadelphia’s Two-Wheeled Revolution in Progress Report,
May 2011
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Healthy, Actlve & Smoke-Free

Health Department Website: www.phila.gov/gethealthyphilly
Consumer Website: www.foodfitphilly.org
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Get Healthy Philly is a project of the Philadelphia Department of Public Health and is made possible, in part, by funding from the Centers for Disease Control and Prevention.
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