Healthy, Active & Smoke-Free

August 2012




PHILADELPHIA
Department of Public Health

LR




PHILADELPHIA
Department of Public Health




D&l

Department of Public Hez

most valuable power

: -‘{ N \ ’[.}“}J
e Oy

Ci 1 mes : \

- s Guain
vitaminwater
try it... it works for kobe



PHILADELPHIA
Department of Public Health




Department of Public Health

VIACOM

Childhood obesity.
Don't take it |l0ht|y

LR s A ﬁqw;
LK™

) so2 1f you aual fy

4 \ "p?r‘

my kinda \\\

ii 4 shoppin’




-

(R

o~ g




PHILADELPHIA
Department of Public Health




PHILADELPHIA
Department of Public Health

hutch Mastlers s




Tobacco Retailers in
Close Proximity to Schools

Legend o

@ school Parcels
500 ft Buffer

#" 1000 ft Buffer

£ Council Districts

Tobacco Retailers in Close Proximity to Schools

Number of Tobacco Retailers
500 ft 1630 37.51%
3,332 76.69%

Due to the nature of the income data only 4,252 stores out of 4,308 w ere able
to be included in this table.

Percentage




etm  Unhealthy advertising in Philadelphia

= Counting ads in a 4-month period in Austin, Los Angeles, and

Philadelphia
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¥ Key determinants of smoking

Department of Public Health

® Climate
® Normative behavior (up to 4 in 10 adults in some neighborhoods)

® Aggressive marketing in poor communities

® Access
® High density of tobacco retailers, particularly near schools
® High rate of illegal sales to youth

® Relatively low cigarette prices in Philadelphia

® Cessation resources
® Most smokers try to quit on their own

® |nadequate coverage for and use of quit aids

ilability and use of cessation coun



' Key determinants of obesity

Department of Public Health

® Poor Diet
® Limited access to healthy foods in poor communities
® Easy availability and aggressive marketing of unhealthy foods
® Higher relative price of healthy foods

® Lack of Physical Activity Opportunities
® Auto-based planning
® Disrepair and lack of safety in neighborhoods

® Dramatic increase in indoor, screen-based activities




Overweight and Obesity in Philadelphia

PHILADELPHIA
Department of Public Health

Overweight and Obesity Among Philadelphia Adults (18+) and
Children (6-17), 2000 - 2010

% - 0
70.0% s 64.6%  64.3% ism
a 0
60.0% - 60.3%
60.0% - -— ~—6"”"V
50.0% -
° == Adult overweight-obesity
46.4% 46.9%
40.0% - _/v\
Percent 42.0%
39.6%  39.6% 40.7%
30.0% -
== Child overweight-obesity
(6-17 years)
20.0% -
10.0% -

2000 2002 2004 2006 2008 2010




Diabetes and hypertension In

Diabetes among Philadelphia Adults Hypertension among Philadelphia Adults
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Smoking prevalence for
10 largest U.S. cities

25%

m Philadelphia
m Chicago

® Phoenix

= San Antonio
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rveillance Survey and local data sources



Health and economic costs
In Philadelphia

Tobacco use Poor Diet and Physical
Inactivity
2,400 deaths per year ~2,000 deaths per year
$700 million in productivity ~$750 million in health care
losses annually costs annually

Philadelphia Vital Statistics Reports, Philadelphia Department of Public Health
Obesity health care costs estimated from Finkelstein et al, Health Affairs, 2009



How can we make it easier for Philadelphians
to engage Iin healthy behaviors?



Health Impact Pyramid
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& Education
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Long-lasting
Protective Interventions
; Fluoridation,
Changing the Context fat, iodizat
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Largest decisions healthy
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Frieden T, AJPH 2009



How can we make it easier for Philadelphians to
engage in healthy behaviors?

Media

Community retalil
environment and
restaurants

Educational
Institutions

é‘p\Lle
Built environment %eA PH“_LY Legislation and

Healthy, Active & Smoke-Free regU|at|On

Insurers and health
care providers

Workplaces
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e School Wellness Councils

School Wellness Council Interventions, (November 2011)
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wmre=m o food and fitness policies
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* Food and fitness standards developed for 8¢5 008
over 207 afterschool programs, serving bz ) =89
20,000 low-income children > &

 Structured physical activity opportunities in
94 recreation center afterschool programs

* Healthier, more complete meals in 50+
recreation center afterschool programs

HEALTHY YOU. ooy (R e
POSITIVEE A i
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Healthy, Active & Smoke-Free Centers : p I ayg rou nds : pOOIS

« 183 smoke-free recreation centers, playgrounds, and
pools, affecting over 2 million annual visits

* 850 new smoke-free acres!

Smoke-free Parks, Rec Centers
and Pools

Fairmount Park
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Healthy, Active & Smoke-Free S afer Wal kl n g an d b I kl n g

» 2 new north-south bike lanes and an education & enforcement
campaign for an area with a day-time population of 250,000

« Over 28,000 2" and 5™ graders provided pedestrian and
bicycle safety lessons




CALTH - '
oy H)- m
2l Bullt environment

Healthy, Active & Smoke-Free p I an n i n g an d ZO n i n g

* Encouraging the incorporation of fresh food markets into
commercial and mixed-use developments by offering density
bonuses that don’t count the square footage of those markets
against the maximum buildable area (14-603(7))

* Requiring the provision of secure bicycle parking in
developments above a certain size, and allowing the removal of 1
automobile space in exchange for the provision of 5 bicycle parking
spaces (14-804)
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tobacco sales & use

* 14% decrease In illegal tobacco sales to minors
* Penalties raised for merchants that sell tobacco to minors

* Over 2,700 tobacco merchants educated about youth sales
prevention

* New tobacco retailer permitting requirement

* The public can report retailers by calling 1-888-99-SMOKE or
online

What are the youth tobacco access laws? How can | know if a person is over 187
« No sale of any tobacco product to anycne UNDER AGE 18
« Ask for photo ID for anyone that appears under age 27 Se sure 1t is a legal form of ID:
« Itis ilegal 10 sell single cigarettes (Ioosies) « PA State ID Card
« Tobacco must be kept behind the counter and within eyesight of « Drivers License
the cashier or other worker . US Passport
itary 1D

If you sell tobacco to youth: | The penalty Iis:

1st, 2nd. or 3rd time $250 each ticket DONOTII tobacco before
3 or more times within any 24 | Your busi noumlyu hut date in the yeliow bar
mmmmm iod down for at least 48 hours

jmonth pented . Mak re 1D is not missing
. l!youmlnklcanlwol ation notice s issued In error, you may any i '"mW and is "‘°‘
request a hearing with the Office of Adrrum lmwo R-\m expired

» If you do not pay the ma you do not request a hearing

you may Mu gn!n -cupuen where you may be
subject to a fine of $2,000 if found guilty

If you are not sure if the ID is legal —

« Your name may “M“W'M.ndm.pﬂ ic to alert
your community that you sold a tobacco product to 8 minor do NOT make the sale.




ok ;';(L ey Retail — Philly Food Bucks &
Healthy corner stores

& Smoke-Free

10 new farmers’ markets in low-income
neighborhoods

« $2 of free fruits and vegetables for every $5 of
SNAP benefits

* 335% increase in SNAP redemption at farmers’
markets

* Over 600 corner stores selling healthier
products

* Over 100 mini conversions completed
 On average, each store introduced 20+
new products as a result of a conversion
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Whitpain Township

Healthy Corner Stores
As of January 18, 2012

Upper Dublin Township

Bristol Township

Abington Township Bensalem Township

PIYMOUt TOWNShip
Whitemarsh Township

Cheltenham Township

® 19136
o

& Willingboro Township

Lower Merion Township

Delran Township

Palmyra Borough Zip Code CornerStores Zip Code Comner Stores

Cinnamins{ 19144 20 19146 28

19124 28 19147 17

19135 6 19142 24

Haverford Township 19127 0 19145 18
19140 43 19112 0

Pennsauken Township -~ | 19129 5 19148 32

19137 1 19153 0

19131 16 19116 0

19134 67 19154 0

Upper Darby Township ) 19132 43 19115 1
Camden City 19133 32 19114 0

19125 9 19111 6

19121 30 19150 0

19151 13 19138 6

19122 16 19126 6

19104 7 19118 0

19130 10 19128 5

Legend 19123 10 19152 2

@  Conversion Stores 19139 21 19119 D

®  Enrolled Corner Stores Eip D L1 z

19102 0 19120 40

E Zip Codes 19107 0 19149 3

Tinicum Township Bellmawr Bo - Non Residential 121‘22 41 Bt 7

Y
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Workplaces — promoting and
supporting quit attempts

 City of Philadelphia

« Expanded insurance coverage to include 6 of 7 FDA
approved smoking cessation medications, affecting 7,000
employees and dependents

IF YOU'RE A SMOKER, THIS MIGHT SOUND FAMILIAR.

YESTERDAY YOU SAID,

2 DAYS AGO YOU SAID,

3 DAYS AGO YOU SAID,

4 DAYS AGO YOU SAID,

5 DAYS AGO YOU SAID,

6 DAYS AGO YOU SAID,
1WEEK AGO YOU SAID,

2 WEEKS AGO YOU SAID,
3 WEEKS AGO YOU SAID,
4 WEEKS AGO YOU SAID,
TMONTH AGO YOU SAID,
2 MONTHS AGO YOU SAID,
3 MONTHS AGO YOU SAID,
4 MONTHS AGO YOU SAID,
5 MONTHS AGO YOU SAID,
6 MONTHS AGO YOU SAID,
7 MONTHS AGO YOU SAID,
8 MONTHS AGO YOU SAID,
9 MONTHS AGO YOU SAID,
10 MONTHS AGO YOU SAID,
11 MONTHS AGO YOU SAID,
1YEAR AGO YOU SAID,

“THIS IS MY LAST PACK."
"THIS IS MY LAST PACK."
"THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
"THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
"THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
"THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."
“THIS IS MY LAST PACK."

QUIT WITH HELP.

QUIT FOR GOOD.

TODAY

YOU VISIT
SMOKEFREE
PHILLY.ORG

1-800-QUIT-NOW
SmokeFreePhilly.org

TOMORROW

YOU CAN SAY,
“THAT WAS MY
LAST PACK.”

IF YOU'RE A SMOKER, THIS MIGHT SOUND FAMILIAR.
YESTERDAY YOU SAID, “THIS IS MY LAST PACK."

2 DAYS AGO YOU SAID, “THIS IS MY LAST PACK."

3 DAYS AGO YOU SAID, “THIS IS MY LAST PACK."

4 DAYS AGO YOU SAID, “THIS IS MY LAST PACK."

5 DAYS AGO YOU SAID, “THIS IS MY LAST PACK."

6 DAYS AGO YOU SAID, “THIS IS MY LAST PACK."
1WEEK AGO YOU SAID, “THIS IS MY LAST PACK.”

2 WEEKS AGO YOU SAID, “THIS IS MY LAST PACK."
3 WEEKS AGO YOU SAID, "THIS IS MY LAST PACK.”
4 WEEKS AGO YOU SAID, “THIS IS MY LAST PACK."
1 MONTH AGO YOU SAID, “THIS IS MY LAST PACK."
2 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK."
3 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK.”
4 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK."
5 MONTHS AGO YOU SAID, "THIS IS MY LAST PACK."
6 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK."
7 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK.”
8 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK.”
9 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK."
10 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK."
11 MONTHS AGO YOU SAID, “THIS IS MY LAST PACK."
1YEAR AGO YOU SAID, “THIS IS MY LAST PACK."
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 City of Philadelphia

* Over 220 vending machines
undergoing changes—nhealthier mix,
smaller sizes, calorie labeling, and
healthy marketing—affecting 25,000
employees

HERE’S TO YOUR HEALTH!

This vending machine now offers more healthy
choices - thanks to a new partnership between the
City of Philadelphia and its vending partners. That

means more water, 100% fruit juice, and zero-calorie
beverages for when you need a drink on the go, and
smarter sizes of sugar-sweetened drinks.

This machine also saves energy - trimming the City's energy bills.
Questi about the change ail HealthVending@phila.go
‘b@N"TH)—- SREENWORKS
APHILLY ............

-
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Employers that have developed or implemented healthy beverage
vending standards, June 2011

HUP 31,000

City of Philadelphia
. . Total
Einstein 7,200 Employees
Impacted:
PA Hospital 69,114
Horizon House
KPMG
Fox Rothschild
SRSY
Congreso
0 5,000 10,000 15,000 20,000 25,000 30,000 35,000

Number of Employees Impacted
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Insurers and health care providers —

a2 ssmoeiee  )FQMOTING and supporting quit attempts

4 of the 5 Medicaid Managed Care Organizations in Philadelphia agreed
to provide coverage for 5 (or more) of the 7 FDA-approved smoking
cessation medications, expanding access for approximately 80,000 low-
income Philadelphia smokers

Nearly 10-fold increase in Quitline use by Philadelphia smokers

Callers to 1-800-QUIT-NOW for Philadellghia County
B Counseling only mCounseling + NRT

4000

3500

3000

2500

2000 NRT
Giveaway . NRT
Iveawa
1500 N Y

1000 \ \
.

T — —
|aug|sep| oct[Nov|pec| san | Feb|Mar| Apr [May] Jun| aut [Aug]




Media campaigns

® Do you know what your kids are drinking?

® Raising awareness about the negative health effects of
sugary drinks and encouraging people to cut back

® ~40 million impressions

® Quit with help. Quit for good.

® Motivating smokers to quit with assistance, like
counseling or medications.

® ~20 million impressions

- 6"'p\LTH
—— o >
— | ’beAPHILLY

Healthy, Active & Smoke-Free




cEPLTH)

<APHLY “Time for a Change” (TV)




@"’% ALTH)

CARpHLY | ast Pack” (TV)




Buses and subway

“I was making my
son's asthma worse.
It was time to get help

to quit smoking.”

Quit with help, quit for good.
Talk to a doctor and consider a quit aid like the patch or medication.
1 (800) QUIT-NOW @& SmokeFreePhilly.org




Buses and subway

A large soda has
as much sugar as
how many candy bars?

To find out, text “FACT4"” to 30364.

Message and data rates may apply. Text STOP to end. Text HELP for help.
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Recall of Get Healthy Philly Media Campaigns, 2010 - 2012

80%

70%

60%

50% ® Tobacco

Percent m Sugary Drinks

40%

30%

20%

10% -

0%

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15

The Annenberg Public Policy Center and School of
Communications, University of Pennsylvania
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Sugar in Drinks
Scaleis 1 -7
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Intention to Substitute

Scalel1to 7
High |
\o_.
'_:- ""‘:
-— - - o
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mNorecall m<4xwkrecall m2=4xwkrecall
100%

80%

60%

Percent

40%

20%

0% -

Talked about the ad Sought info on quitting
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No Recall m<4x Wk Recall m>=4x Wk Recall
100%

80% I T

60%

40%

—

Percent intending to quit

20%

0% |
No T1 Quit

Yes T1 Quit

Hornik et al



Legislation and regulation

* On 12/23/10, Mayor Nutter signed Bill No. 100634 into law,
Increasing penalties from $100 to $250 for illegal sales of
tobacco products to youth

« Passed 15 — 0 by City Councill

 On May 23, 2011, Mayor Nutter signed an executive order
making all recreation centers, playgrounds, and pools 100%
smoke-free

* In June 2011, City Council passed an ordinance that will
require all tobacco retailers to obtain a permit from the
Department of Public Health

CALTH
XA 2
<K PHILL

Healthy, Active & Smoke-Free



How can we make it easier for Philadelphians to
engage in healthy behaviors?

Media

Community retalil
environment and
restaurants

Educational
Institutions

é‘p\Lle
Built environment %eA PH“_LY Legislation and

Healthy, Active & Smoke-Free regU|at|On

Insurers and health
care providers

Workplaces




