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Increasing Cigarette Taxes in Philadelphia:
Reducing smoking, improving health, and creating savings & revenue
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. Smoking Cigarettes is Deadly

Each year 2,100 Philadelphians die due to their tobacco use. This is nearly 16% of all deaths in the
city.1 Another 40,000 suffer from illnesses like asthma, COPD, cancer, and heart disease.

About half of all smokers in the city will die from an illness caused by tobacco. Smoking kills more
Philadelphians than homicide, AIDS, car accidents, diabetes, and illegal drugs combined.

Quitting smoking improves the health of smokers and those exposed to secondhand smoke.

2. An Increased Cigarette Tax will Reduce Smoking, especially among Youth
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Higher cigarette prices keep people from starting to smoke, motivate people to quit smoking, and
reduce the number of cigarettes consumed by smokers.

For every 10% increase in price, there is about a 6% decrease in youth smoking and 3% decrease in
young adult smoking.’

A $2 per pack tax in Philadelphia—along with continued tobacco control activities—would lead
to approximately 40,000 fewer adult smokers® and 1,000 — 2,000 fewer youth smokers.

. Low-income Groups and Minorities Benefit the Most from a Cigarette Tax Increase

Cigarette companies argue that cigarette taxes are regressive and unfairly target low-income
groups. The truth is that cigarette companies have a long history of targeting and
disproportionately advertising to low-income groups and minorities.”>*"?

Low-income smokers stand the most to gain from a cigarette price increase. They are more likely to
quit9 and thereby avoid the medical, financial, and emotional costs of continued smoking.

4. A Cigarette Tax Will Benefit the Economy with Minimal Impact on Retailers
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A $2 per pack tax in Philadelphia—along with continued tobacco control activities—would lead
to $48 million in yearly health care savings and $28 million in yearly productivity gains for area
employers within 4 years.10

Cigarette companies claim that retailers are harmed when cigarette taxes are increased. In fact,
jurisdictions actually benefit from higher cigarette taxes, which can result in new jobs created.™
Higher cigarette taxes have no negative effects on the number of convenience stores, which is
determined by convenience store profits.*?

People who quit smoking have more disposable income to spend on other goods and services.™

. The Price of Cigarettes in Philadelphia is Lower than in Most Surrounding States

In Pennsylvania, the average price for cigarettes is $5.85 per pack. Twenty states have higher
average retail prices, including several neighboring states.** And over 450 local jurisdictions have
imposed cigarette taxes in addition to state taxes.

In New York City and Chicago, the price per pack is approximately $11.00. New York City has a
local tax of $1.50, and Chicago has a local tax of $4.68.

For more Information Contact: Philadelphia Department of Public Health, 1401 JFK Blvd, Suite 600, Philadelphia, PA 19102, 215-686-
9009.
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