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Tobacco Sales and Neighborhood Income 
In Philadelphia 

 Smoking remains the leading underlying cause of death in Philadelphia, with more than 2,000 

estimated attributable deaths.1 

 Neighborhoods with more retailers that sell tobacco (i.e., high tobacco retailer density) have higher 

smoking rates in adults2 and youth.3  Teens in neighborhoods with more tobacco retailers are 

more likely to experiment with smoking.4 

 In Pennsylvania, the tobacco industry spends $454.2 million on advertising and marketing,(1) 

which is approximately $35 per Pennsylvania resident.   

 Point-of-sale tobacco marketing, to which youth are particularly susceptible,5 is widespread at 

retail stores in Philadelphia.6 Tobacco retailers near schools place more tobacco marketing 

materials near products for children, such as candy, than tobacco retailers in other locations.6 

 Tobacco marketing also thwarts attempts by adults to quit smoking.5  

 This issue of CHART summarizes data on tobacco retailers in Philadelphia’s neighborhoods. 

Low-Income Neighborhoods Have More Tobacco Retail Stores 
 

 
 

 In Philadelphia in 2015, approximately 

48% of tobacco retailers were located in 

low-income zip codes, 33% in mixed-

income zip codes, and 19% in high-

income zip codes.(2)  

(Source: 2010 Census, Philadelphia Tobacco Retailers Database) 
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Low-Income Neighborhoods Have More Tobacco Stores Near Schools  

 The number of tobacco retailers per 

capita was significantly higher in low-

income than mixed-income zip codes 

(2.45 vs. 1.71, p<.01) and 69% higher 

in low-income zip codes than high-

income zip codes (2.45 vs. 1.45, 

p<.01).  
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(Source: 2010 Census, Philadelphia Tobacco Retailers Database) 

 On average, K-12 schools had 1.1 

tobacco stores within 500 feet and 4.9 

stores with 1,000 feet.    

 Schools in low-income zip codes had 

on average 63% more tobacco retailers 

within 500 feet than schools in a high-

income zip code (1.3 vs. 0.8).  

(Source: 2010 Census, Philadelphia Tobacco Retailers Database) 
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Tobacco Retailers Are Often Near Schools  
 

 Of all 2,973 tobacco retailers in 

Philadelphia in 2015, 17% were located 

within 500 feet (about 2 blocks) of a 

school and 58% were located within 1,000 

feet (about 4 blocks) of a school.  

 Of all the tobacco retailers within 500 feet 

of schools, 51% were in in low-income zip 

codes.  

Smoking Is More Common In Low-Income Neighborhoods 

 Adults in low-income zip codes are 

significantly more likely to smoke than 

adults in high-income zip codes. 

PHILADELPHIA DEPARTMENT OF PUBLIC HEALTH 

July2016 

(Source: 2010 Census, Philadelphia Tobacco Retailers Database) 

(Source: 2010 Census, 2010-2015 Southeastern Pennsylvania Health Survey) 
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In Neighborhoods with More Tobacco Stores, More Residents Smoke 

Philadelphians More Likely Than Not  

To Shop At Stores That Do Not Sell Tobacco  
 

 In the Household Health Survey conducted by Public Health Management Corporation, over 3,500 

Philadelphians were asked if they would shop at stores, “less,” “more,” or, “about the same,” if they 

stopped selling tobacco products. Approximately 80% responded they would shop at about the same 

amount (or frequency). More respondents said they would shop more often if stores stopped selling 

tobacco (12%) compared to respondents who said they would shop less often (8%, p<.001).  
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 Smoking rates were generally higher in zip codes with more tobacco retailers, even after taking into 

account zip codes’ population density and income level (p<.01). For each additional tobacco retailer in a 

zip code, the smoking prevalence for that zip code was, on average, 0.07% higher. Each zip code in 

Philadelphia is represented as a small circle on the graph above. 

(Source: 2010 Census, Philadelphia Tobacco Retailers Database) 

Tobacco retailers and smoking prevalence, by zip code 
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What Can Be Done 
 

 The Health Department is: 

 Encouraging smokers to quit with media messages, such as the CDC’s “Tips From Former 

Smokers” campaign 

 Helping smokers quit by training healthcare providers to better assist smokers in quitting 

and making quitting help more available to Philadelphians  

 Working with retail stores to help them stop selling tobacco while still being profitable  

 Health care providers can: 

 Ask all patients if they smoke 

 Utilize reminder systems to help make sure you counsel smokers to quit and offer 

medications or other assistance 

 Retail stores can: 

 Avoid putting tobacco advertisements or other marketing materials on the outside of stores 

or inside where children can see them 

 Stop selling cigarettes and other tobacco products 

 Sell nicotine patches, gum, and other cessation products 

 People can: 

 Not start smoking 

 Quit if you’re already a smoker; call 1-800-QUIT-NOW for free coaching and quit smoking 

medications 

 Talk to neighborhood retail stores, encouraging them to not sell or promote cigarettes or 

other tobacco products 

 Choose to shop in stores that do not sell tobacco products 

 

Resources 
 

 SmokeFree Philly provides information on the harms of tobacco use and quit-smoking resources, 

including free community-based cessation classes.8 
 

 CounterTobacco.org is an online resource for local, state, and federal organizations working to 

counteract tobacco product sales and marketing at the point of sale.9 
 

 The Campaign for Tobacco-Free Kids works to reduce tobacco use and its consequences in the 

U.S. and globally through advocacy for policies aimed at youth smoking prevention, smoking 

cessation, and protection from secondhand smoke.10 
 

 If you see tobacco products being sold to kids in your neighborhood or sales of “loosies”, call 1-

888-99-SMOKE or go to http://www.smokefreephilly.org/report-illegal-activity/ to file a complaint. 

 

 You can see maps and stories about these data at http://www.smokefreephilly.org/. 

PHILADELPHIA DEPARTMENT OF PUBLIC HEALTH 

July 2016 



 6 

 

Notes 

1. Philadelphia Department of Public Health. 2012 Vital Statistics Report. Office of the Health Commissioner. 2015 Apr. Available from: http://

www.phila.gov/health/Commissioner/VitalStatistics.html 

2. Chuang Y-C, Cubbin C, Ahn D, Winkleby MA. Effects of neighbourhood socioeconomic status and convenience store concentration on individual 

level smoking. J Epidemiol Community Health. 2005 Jul;59(7):568–73.  

3. Asumda F, Jordan L. Minority youth access to tobacco: a neighborhood analysis of underage tobacco sales. Health Place. 2009 Mar;15(1):140–7.  

4. Adams ML, Jason LA, Pokorny S, Hunt Y. Exploration of the Link between Tobacco Retailers in School Neighborhoods and Student Smoking. J 

Sch Health. 2013 Feb;83(2):112–8.  

5. Reitzel LR, Cromley EK, Li Y, Cao Y, Dela Mater R, Mazas CA, et al. The Effect of Tobacco Outlet Density and Proximity on Smoking Cessation. 

Am J Public Health. 2011 Feb;101(2):315–20.  

6. Hillier A, Chilton M, Zhao Q-W, Szymkowiak D, Coffman R, Mallya G. Concentration of Tobacco Advertisements at SNAP and WIC Stores, 

Philadelphia, Pennsylvania, 2012. Prev Chronic Dis [Internet]. 2015 Feb 5 [cited 2016 Feb 12];12. Available from: http://www.cdc.gov/pcd/

issues/2015/14_0133.htm 

7. Lee JGL, Henriksen L, Rose SW, Moreland-Russell S, Ribisl KM. A Systematic Review of Neighborhood Disparities in Point-of-Sale Tobacco 

Marketing. Am J Public Health. 2015 Jul 16;105(9):e8–18.  

8. Philadelphia Department of Public Health, Get Healthy Philly. SmokeFree Philly [Internet]. [cited 2016 June 13]. Available from SmokeFree Philly: 

http://www.smokefreephilly.org/ 

9. University of North Carolina. CounterTobacco.Org [Internet]. [cited 2016 June 13]. Available from CounterTobacco.Org: http://

www.countertobacco.org/ 

10. Campaign for Tobacco-Free Kids [Internet]. [cited 2016 June 13]. Available from: http://www.tobaccofreekids.org/ 

11. Campaign for Tobacco-Free Kids [Internet]. [cited 2016 Jul 6]. Available from: http://www.tobaccofreekids.org/facts_issues/toll_us/pennsylvania 

12. Federal Trade Commission. Federal Trade Commission Cigarette Report for 2013 [Internet]. 2016 [cited 2016 Jul 6]. https://www.ftc.gov/system/

files/documents/reports/federal-trade-commission-cigarette-report-2013/2013cigaretterpt.pdf 

 

Endnotes: 

(1) As estimated by the Campaign for Tobacco Free Kids11 as the portion of nationwide annual tobacco industry marketing from the Federal Trade 

Commission Cigarette Report11 that was spent in Pennsylvania prorated based on cigarette pack sales in the state. 

(2) This can be compared to the population distribution in that 37% of the population live in low-income communities, 38% in mixed-income 

communities, and 25% in high-income communities.  

Suggested citation: Philadelphia Department of Public Health. Tobacco Sales and Neighborhood Income in Philadelphia. 
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Detailed information on methods can be found in the technical supplement available here:  

http://www.phila.gov/health/pdfs/CHART.pdf . 
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