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GENERAL	  QUESTIONS	  
	  

1. The	  RFP	  states	  that	  "respondents	  must	  submit	  three	  (5)	  copies	  and	  one	  
	   original	  to	  the..."	  Do	  we	  need	  to	  submit	  3	  copies	  of	  the	  proposal	  or	  5?	  
	  
	   Please	  submit	  five	  (5)	  copies	  of	  your	  proposal.	  	  	  
	  
2. What	  has	  been	  spent	  on	  marketing,	  design	  and	  associated	  services	  for	  the	  

Philadelphia	  Marathon	  in	  the	  past	  few	  years?	  Do	  you	  have	  a	  specific	  budget	  in	  
mind	  for	  the	  deliverables	  and	  services	  this	  year?	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  does	  not	  wish	  to	  share	  the	  budget	  
associated	  with	  the	  project.	  	  As	  state	  in	  the	  RFP,	  evaluation	  criteria	  will	  include	  
relevant	  experience,	  quality	  of	  products	  and	  services,	  and	  competitive	  cost.	  

3. How	  many	  different	  concepts	  would	  you	  like	  to	  see	  represented	  in	  the	  RFP?	  
	  
At	  least	  one.	  	  Submission	  of	  more	  than	  one	  concept	  is	  at	  the	  discretion	  of	  the	  
respondent.	  	  
	  

4. Should	  the	  maroon	  color	  be	  incorporated	  in	  the	  creative	  executions?	  	  
	  
It	  does	  not	  have	  to	  be	  incorporated.	  	  However,	  the	  Philadelphia	  Marathon	  plans	  	  
to	  continue	  to	  use	  its	  current	  logo.	  
	  

5. What	  are	  the	  core	  business	  operating	  hours	  for	  which	  you	  would	  like	  our	  
support	  services	  to	  be	  available,	  or	  is	  this	  24/7?	  
	  
9:00	  AM	  –	  6:00	  PM	  M-‐F	  would	  be	  preferable	  during	  the	  majority	  of	  the	  year.	  	  
However,	  during	  peak	  times,	  such	  as	  the	  launch	  of	  registration	  (beginning	  of	  
April)	  and	  Race	  Weekend	  (November	  21-‐23rd),	  we	  would	  ask	  that	  we	  have	  an	  on-‐
call	  contact	  from	  the	  selected	  entity	  to	  address	  issues	  that	  may	  arise	  outside	  of	  
business	  hours.	  	  	  
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6. Is	  there	  an	  anticipated	  date	  of	  interviews	  or	  award?	  
	  
The	  Philadelphia	  Marathon	  hopes	  to	  begin	  the	  interview	  process	  on	  Friday,	  
March	  14th	  and	  will	  continue	  interviews	  into	  the	  next	  week.	  	  	  

ADVERTISEMENT	  DESIGN	  
	  

7. Who	  will	  be	  responsible	  for	  the	  actual	  placement	  of	  the	  advertisements?	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  will	  be	  responsible	  for	  the	  actual	  
placement	  of	  advertisements	  

8. Will	  you	  need	  print	  or	  digital	  ads	  or	  both?	  If	  the	  advertisements	  are	  digital	  
banners	  would	  our	  company	  be	  responsible	  for	  designing	  them?	  

We	  will	  need	  both	  print	  and	  digital	  ads.	  	  The	  selected	  company	  would	  be	  
responsible	  for	  the	  design	  of	  both	  the	  print	  and	  digital	  ads.	  	  

9. Do	  you	  plan	  on	  utilizing	  online	  and	  offline	  advertising	  opportunities	  this	  year?	  
	  
The	  GORE-‐TEX®	  Philadelphia	  Marathon	  plans	  to	  utilize	  both	  online	  and	  offline	  
advertising	  opportunities	  in	  2014	  

	  
10. Does	  this	  RFP	  call	  for	  the	  development	  of	  a	  strategic	  communication/	  

marketing	  plan	  or	  does	  the	  Marathon	  already	  have	  one	  in	  place?	  	  

No.	  	  The	  GORE-‐TEX®	  Philadelphia	  Marathon	  has	  a	  strategic	  
communication/marketing	  plan	  in	  place	  already.	  	  

11. Would	  they	  be	  looking	  for	  SEM	  services	  or	  other	  ad	  buys	  from	  the	  selected	  
agency?	  	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  is	  not	  requesting	  SEM	  services	  or	  other	  
ad	  buys	  as	  part	  of	  this	  RFP.	  	  	  

12. Is	  there	  a	  media	  buy	  budget?	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  is	  only	  looking	  for	  the	  selected	  entity	  to	  
provide	  graphic	  and	  web	  design	  services.	  	  

	  
PR	  SUPPORT	  
	  

13. Would	  this	  include	  social	  media	  management	  or	  other	  online	  efforts?	  
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Your	  entity	  can	  feel	  free	  to	  share	  any	  social	  media	  management	  services	  that	  you	  
provide.	  	  However,	  social	  media	  is	  currently	  done	  in-‐house.	  

	  
WEBSITE	  
	  

14. Will	  the	  website	  be	  hosted	  by	  the	  Philadelphia	  Marathon	  or	  should	  the	  vendor	  
expect	  to	  host	  the	  website?	  

The	  web	  site	  will	  be	  hosted	  by	  the	  GORE-‐TEX®	  Philadelphia	  Marathon.	  

15. Can	  you	  provide	  high-‐level	  website	  analytics	  for	  the	  2013	  year?	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  is	  capable	  of	  sharing	  web-‐site	  analytics	  
for	  the	  2013	  year	  with	  the	  selected	  entity.	  	  	  

16. Does	  the	  website	  need	  to	  be	  Responsive	  (optimized	  for	  mobile	  devices)?	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  would	  prefer	  the	  website	  to	  be	  
Responsive.	  	  

17. Is	  there	  an	  existing	  sitemap	  /	  content	  strategy?	  

Yes.	  There	  is	  an	  existing	  sitemap/content	  strategy.	  

18. Does	  the	  new	  website	  have	  to	  be	  developed	  using	  WordPress	  or	  are	  you	  
open	  to	  a	  customized	  solution?	  	  
	  

The	  GORE-‐TEX®	  Philadelphia	  Marathon	  is	  open	  to	  a	  customized	  solution	  as	  long	  
as	  it	  is	  possible	  for	  the	  Marathon	  team	  to	  manage	  content	  and	  images	  when	  
necessary.	  	  

	  
19. Is	  it	  desirable	  to	  design	  and	  develop	  a	  new	  website	  each	  year?	  
	  

It	  is	  not	  desirable	  to	  design	  and	  develop	  a	  new	  web	  site	  each	  year.	  	  However	  we	  
may	  look	  to	  incorporate	  a	  new	  theme	  each	  year,	  which	  may	  include	  a	  new	  look	  
and	  feel.	  	  	  

	  
20. What	  specific	  marketing	  collateral	  would	  you	  like	  to	  see	  represented	  in	  the	  

RFP?	  
	  
There	  are	  no	  specific	  requirements.	  	  As	  stated	  in	  the	  RFP	  Scope	  of	  Services	  under	  
section	  4,	  we	  are	  looking	  for	  the	  selected	  entity	  to	  design	  the	  following	  pieces	  
for	  the	  2014	  GORE-‐TEX®	  Philadelphia	  Marathon:	  
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• Website	  Design	  
• Advertisement	  Design	  	  
• Design	  services	  for	  web	  and	  print	  pieces:	  Website;	  eCards;	  Posters;	  

Runner’s	  Shirts;	  Bibs;	  Signage/Banners;	  Credentials;	  Official	  Marathon	  
Weekend	  Race	  Guide	  design	  and	  layout	  (roughly	  60	  pp);	  Official	  
Marathon	  Maps	  and	  Fan	  Pass	  print	  piece.	  	  

Please	  feel	  free	  to	  choose	  any	  (or	  as	  many)	  of	  these	  items	  to	  demonstrate	  your	  
entities	  design	  capabilities.	  	  	  

21. How	  many	  different	  concepts	  would	  you	  like	  to	  see	  represented	  in	  the	  RFP?	  
	  
At	  least	  one.	  	  Submission	  of	  more	  than	  one	  concept	  is	  at	  the	  discretion	  of	  the	  
respondent.	  	  
	  

22. Should	  the	  maroon	  color	  be	  incorporated	  in	  the	  creative	  executions?	  	  
	  
It	  does	  not	  have	  to	  be	  incorporated.	  	  However,	  the	  Philadelphia	  Marathon	  plans	  
to	  continue	  to	  use	  its	  current	  logo.	  	  
	  

23. What	  types	  of	  goals	  are	  you	  trying	  to	  improve	  on	  from	  your	  current	  design?	  
	  
We	  are	  looking	  for	  the	  selected	  consultant	  to	  provide	  input/direction	  to	  improve	  
the	  look	  and	  navigation	  of	  the	  current	  site.	  	  	  

	  
24. Do	  you	  have	  any	  image	  assets	  (photography	  or	  logo)	  you	  can	  supply	  us	  with	  to	  

create	  the	  concepts?	  
	  

Yes.	  	  Logo	  and	  photographs	  will	  be	  shared	  with	  the	  selected	  entity.	  	  	  
 

25. What	  is	  the	  target	  date	  for	  delivery	  of	  full	  service	  and	  full	  website	  
functionality?	  	  
	  
The	  target	  date	  for	  a	  new	  splash	  page	  is	  April	  1.	  	  Target	  date	  for	  the	  delivery	  of	  a	  
full	  web	  site	  is	  TBD.	  	  
	  

	  
26. Referring	  to	  1.2	  (Scope	  of	  Services)	  	  -‐	  the	  'new	  advertising	  themes'	  does	  this	  

refer	  to	  the	  content	  and	  design	  or	  is	  there	  a	  requirement	  for	  rich	  media	  
advertising	  formats	  such	  as	  the	  IAB's	  Rising	  Stars?	  

	  
This	  refers	  to	  the	  content	  and	  design.	  	  	  
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27. 	  Do	  you	  have	  an	  agreed	  schedule	  or	  frequency	  for	  email	  /	  newsletter	  design	  
and	  distribution	  and	  what	  is	  the	  anticipated	  number	  of	  recipients	  so	  that	  we	  
can	  ensure	  that	  we	  factor	  this	  correctly.	  
	  
A	  schedule	  for	  eCards	  is	  TBD.	  	  However,	  we	  can	  estimate	  1	  eCard	  per	  month	  to	  
approximately	  25,000	  email	  addresses.	  	  	  

	  
28. 	  Is	  the	  intention	  to	  migrate	  a	  percentage	  of	  the	  content	  from	  the	  existing	  site	  

and	  edit	  it	  from	  an	  SEO	  perspective	  or	  is	  the	  aim	  to	  totally	  re-‐write	  all	  the	  
content	  and	  do	  you	  require	  this	  to	  be	  done	  in	  its	  entirety	  by	  our	  internal	  
content	  department?	  
	  
The	  GORE-‐TEX®	  Philadelphia	  Marathon	  plans	  to	  use	  the	  majority	  of	  the	  existing	  
content.	  We	  do	  not	  plan	  to	  totally	  rewrite	  content	  and	  we	  do	  not	  require	  this	  to	  
be	  done	  entirely	  by	  the	  selected	  entity.	  	  

	  
29. 	  Scope	  of	  Services	  (3)	  Website	  reads	  “consultant	  will	  be	  responsible	  for	  content	  

editing	  of	  website	  text	  and	  updating	  of	  maps	  and	  other	  data	  provided	  by	  the	  
Philadelphia	  Marathon”,	  and	  1	  Scope	  of	  Services	  (3)	  Website	  b.	  Content	  
Management	  System	  reads	  “Consultant	  will	  integrate	  CMS	  functionality	  into	  
specific	  areas	  where	  Marathon	  staff	  will	  handle	  updates.	  Areas	  include	  but	  
may	  not	  be	  limited	  to:	  Fan	  Pass	  Business	  discounts,	  Hotel	  offerings,	  media	  
section,	  and	  “Choose	  Your	  Course”	  (Pasta	  Dinner)	  offerings.”	  What	  specific	  
content	  is	  the	  consultant	  responsible	  for	  editing?	  Is	  the	  consultant	  responsible	  
for	  editing	  updates	  entered	  into	  the	  CMS	  by	  Marathon	  staff?	  

	  
We	  would	  prefer	  that	  the	  selected	  consultant	  be	  available	  to	  assist	  us	  with	  any	  
necessary	  updates.	  	  However,	  there	  are	  certain	  offerings	  that	  the	  Philadelphia	  
Marathon	  provides	  to	  its	  participants	  such	  as	  discount	  programs,	  hotel	  and	  
restaurant	  listings.	  	  We	  prefer	  to	  update	  these	  offerings	  as	  details	  are	  confirmed	  
using	  the	  CMS	  and	  would	  most	  likely	  manage	  those	  updates	  in	  their	  entirety.	  	  

	  
30. 	  Scope	  of	  Services	  (3a)	  Third	  Party	  Systems	  Integration:	  How	  does	  the	  Fund	  

anticipate	  this	  integration	  being	  achieved?	  Will	  the	  website	  link	  to	  an	  external	  
site?	  Does	  the	  Fund	  anticipate	  custom	  programming	  for	  the	  integration	  of	  this	  
service?	  Does	  the	  Fund's	  third	  party	  registration	  service	  have	  an	  API?	  	  
	  

	  	  	  	  	  	  	  	  A	  link	  will	  be	  provided	  to	  an	  external	  site.	  	  	  
	  


