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NEED STATEMENT "

In this digital age, when computer literacy and
Internet access are increasingly necessary to
meaningfully participate in our society and
popular culture, 41% of Philadelphians don’t have
the basic tools.

This leaves them at a distinct disadvantage
economically, as more and more jobs require
basic computer skills as a baseline, and many
opportunities are only listed online.

This staggering statistic was the impetus for

community groups, city agencies and educators to

form the Freedom Rings Partnership, a

collaborative of 16 leadership organizations

tasked with bridging the digital divide. As part of

their ongoing work, the partnership has embarked = g
on a bold branding and awareness campaign.

KEYSPOT: The Internet. Turn it on. \
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OUR PARTNERS

City of Philadelphia - Office
of Innovation and
Technology

Community College of
Philadelphia

Drexel University

Free Library of Philadelphia
Foundation

Media Mobilizing Project
National Comprehensive
Center for Fathers

New America Foundation
One Day At ATime
People’s Emergency Center

Funding
The Freedom Rings Partnership has received two
grants as a part of the Obama administration’s
Broadband Technologies Opportunities Program,
including a $11.8 million Sustainable Broadband
Adoption award and a $6.4 million Public
Computing Centers award.

Philadelphia FIGHT
Philadelphia Housing
Authority

Philadelphia OIC, Inc.
Philadelphia Parks &
Recreation
Department

Rutgers University
Urban Affairs Coalition
Youth Outreach
Adolescent
Community Awareness
Project




PROJECTED IMPACT

KEYSPOTS will provide a minimum of:

15,000 participants throughout Philadelphia
with over 200,000 hours of hands-on training
75,000 residents with information on
KEYSPOTS to encourage them to sign up for
computer training, log on to the Internet and
connect with friends/family and opportunities
88 new jobs

5,000 new computers to public housing
resident participants

5,000 household and 50 small business
broadband subscribers

Improved quality of life, access to new/better
jobs, enhanced skills, stronger earning potential,
larger personal and professional networks, ready
access to life-saving information and city services
—all the reasons why people “turn on” the
Internet every day.




Coming soon:
www.phillyKEYSPOTS.org

FREE COMPUTER CLASSES, WER ACCESS, AND 1-ON-I TRAINING

FREE COMPUTER CLASSES, WEB ACCESS, AND 1-ON-1 TRAINING
[weodionn | 9|

KEYSPOT FINDER
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THE INTERNET. TURN IT ON.

KEYSPOT

Powered by Freedom Rings Partnership

The KEYSPOT brand is the result of
months of market research,
creative development and review
led by the Freedom Rings
Partnership in consultation with
Mighty Engine, a local strategic
communications firm.

The new brand integrates insights
gathered from over 20 trainees,
trainers, staff and community
leaders in a series of focus groups.

KEYSPOT will serve as name of the
public program, trainings and
computing centers while Freedom
Rings Partnership will remain the
name of the organizing “parent”
collaborative.



THE INTERNET. TURN IT ON.

|~ KEYSPOT

Powered by Freedom Rings Partnership

CAMPAIGN ASSETS/SCHEDULE

In addition to a dynamic, interactive website
that will make it even easier for prospective
trainees to find the KEYSPOT that best fits
their training needs, schedule and lifestyles,
we also have planned the following for roll-
out in the new year:

WHY WAIT? [P}

§ AND INTRAN
EE INTERNLT CLASSE
. THAN YOU TRIN

SEPTA ads (115 bus kings, 120 subway interior
cards, 20 bus shelters)

* Signage at each KEYSPOT to help “franchise”
each location

* Map brochure and flyers
RIDETHE 'N TE R N E T. » KEYSPOT merchandise/giveaways

Ompeter ol

25505 At your neigh ] .
i KEYSPG 'Ihborhood KEYSPOT. * Partner communications channels and events
\ CA o g
§ L 3m * Major community launch event/press
) L T conference in late March

* Media kit, talking points, branding usage
guidelines, communications training program

* Ongoing multimedia content development and
media relations
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