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Tobacco Policy and Control updates

e On November 15, 2010, the Department of Public Health launched its first ever nicotine patch
giveaway via the PA Free Quitline (1-800-QUIT-NOW). Nearly 5,000 Philadelphians have called
for free counseling and a free one-month supply of nicotine patches. On the busiest day of the
giveaway, over 840 Philadelphians called the Quitline. To put that call volume in context, usually
there are 3-4 callers per day from Philadelphia.

e On December 20, 2010, the City launched the first part of a multi-media campaign to encourage
smokers to quit with help. A radio ad called “Last Pack” featuring a mom and her son talking
about her intentions to quit is airing on 17 local radio stations and will achieve over 8 million
impressions in a 15-month period.

e On December 23, 2010, Mayor Nutter signed Bill No. 100634 into law, which increases penalties
from $100 to $250 for merchants that sell tobacco products illegally to youth. This is an historic
step in decreasing youth access to cigarettes and in reducing smoking among youth in
Philadelphia. This law was passed 15 — 0 by City Council.

e AsoflJanuary 1, 2011, the City will be offering coverage for 6 of the 7 FDA-approved smoking
cessation medications for exempt and non-represented employees. This will affect approximately
7,000 employees and their family members.

e Through efforts of the Department of Public Health, 3 of the 5 Medicaid Managed Care
Organizations in Philadelphia have agreed to provide coverage for 6 of the 7 FDA-approved
smoking cessation medications. The other 2 plans are in the process of reviewing their benefits.
Through this change, tens of thousands of smokers with Medicaid coverage will gain access to
free or low-cost quit smoking medications. 40% of adults with Medicaid insurance are smokers.

Healthy Eating and Active Living updates

e On November 3, 2010, the Departments of Public Health and Recreation—in conjunction with the
Food Trust—launched the USDA After-School Meal Program in 40 of the 98 recreation center
after-school sites. The Meal Program provides $2.57 in reimbursement per child
(compared to $0.71 per child through a prior program) for nutritious, tasty meals comprised of



the 4 major food groups. Over 1,000 low-income children receive meals through this program
every day.

On November 3, 2010, the School District and the Department of Public Health commenced the
Campaign for Healthier Schools. Through these efforts, 200 public schools have developed
School Wellness Councils to incorporate physical activity into the school day and to eliminate
junk foods from classrooms, fundraisers, and school stores. So far, nearly 100 schools have
submitted plans that detail their objectives and approaches for improving students’ health.

In December 2010, the City Planning Commission—in collaboration with the Department of Public
Health—published a report entitled, Philadelphia2035: Planning and Zoning a Healthier City. The
intention of this report is threefold:

0 To educate stakeholders and decision-makers about policies and proposals within
Philadelphia2035 that contribute to building healthier communities;

0 Toinfluence the recommendations and zoning changes that will result from the
forthcoming District Plans of Philadelphia2035 by providing health-based rationales for
land use and infrastructure decisions;

0 To explain the practice of Health Impact Assessment (HIA) and illustrate how HIA tools and
methods are being integrated into the entire Philadelphia2035 process to improve health
outcomes across the city.

In early 2011, the City of Philadelphia will be implementing healthy beverage vending standards
for its 260 vending machines in City-owned buildings. The standards will increase the proportion
of non-caloric beverages and 100% juice; move healthy beverages to eye level; decrease portion
size from 20 ounces to 12 ounces; and provide calorie labeling at the point of purchase.

On January 17, 2011, the Department of Public Health launched a multi-media campaign to
decrease sugar-sweetened beverage (SSB) consumption. The ads will air on television, radio, and
transit; in corner stores and laundromats; and via text messaging. Residents of the city will learn
about the harms of SSBs and how to change their families’ habits. Additional information and tips
can be found at www.foodfitphilly.org.

Nearly 500 corner stores have been recruited into the Healthy Corner Store Initiative and 10 have
received mini-grants for conversions that enable them to purchase shelving and refrigeration to
sell produce, low-fat dairy products, and lean meats.

0 http://whyy.org/cms/fit/2011/01/08/cornering-the-market




