
 
 

Top Social Media Posts 
This month’s top social media posts included lifeguard screenings, the Mummers Parade, and 
Boathouse Row lights in memoriam of a fallen firefighter. The Boathouse Row tweet turned out to 
be our most popular tweet of all time!  

 

Top Facebook Post  
Our audience loves pool season, and doesn’t wait until the summer months to start getting excited. 
We have begun our social media promotional campaign for lifeguard recruitment, and were happy 
to see the first post of this series perform so well. The Facebook post containing information about 
lifeguard screenings reached 61,000 people and received 55 shares, 12 likes, and 1 comment.  

  



 
 

Top Instagram Post: 

To kick off the New Year, we shared an album of our most colorful photos from the 118th annual 
Mummers Parade on Instagram. We chose to focus our coverage on the String Band performances 
that took place at the A Stand outside of City Hall. The post was seen 3,747 times and received 161 
likes.  

 

  



 
 

Top Twitter Post: 

In January, we broke a new record with our top tweet in the history of our Twitter account. We 
shared a photo of the Boathouse Row lights turned red in honor of Lt. Matthew LeTourneau, who 
died while battling a fire in North Philadelphia on January 6. The tweet earned 67,900 impressions, 
672 likes, 5 replies, and was shared 226 times. Typically, our audience enjoys photos of the 
Boathouse Row lights, but this special circumstance to honor the Philadelphia Fire Department’s 
loss elevated our content to a new level.   
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